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at all, but a scion of the house of Iguana. [yy 
affairs are all small, though it does devo; 
seems to rely for defense upon its own repu 
from its eyes. Its ability to keer 


The “horned frog’’ of Texas is not a frog 
its appetite and its usefulness in worldly 
unlovely insects. It is quite harmless and 
When annoyed it can shoot “‘tobacco juice’ 







in a dormant state has long been traditional and is demonstrated by the corner stone expe, 
at Eastland. 











While the 
Horned Frog Slept 


HE Dallas News had told of the visit of certain florid 
i% members of the Republican Party to a young Major 

William McKinley, at his home in Ohio, to notify him of 
his nomination for the presidency. An American Consul had 
just been mobbed in a little Spanish town. A Czar had been 
crowned at Moscow with great pomp. There was a revolution 
in Nicaragua. 


A hundred miles from Dallas a Texas county seat was proudly 
erecting a new and modern courthouse. To be of dark stone 
with light facings; to have a splendid cupola and many frescoes. 
There was a corner stone laying, and a band and speeches. And 
somebody caught a horned frog (which isn’t a frog at all) and 
slipped him into the corner stone as an experiment in popular 
science. 

RE RAR ee & 

There were fifty-eight thousand people in Dallas. A young 
man from Galveston named George B. Dealey was twelve years 
along with the upbuilding of The Dallas News upon the high 
principles and ideals of its parent publication, The Galveston 
News, and its publisher, Col. Alfred Belo. In New York 
another young man named Adolph Ochs had taken a somewhat 
run-down paper and was rebuilding it by the selfsame pattern 
and inspiration. 

And already The Dallas News was the greatest single power 
in the affairs of North Texas. 

a, oe ee 


Then in due course the people of the county seat tore their 
handsome courthouse down again—cupola, frescoes, corner stone 
and all. 


And the horned frog sighed, blinked, swelled out his chest and 
middle, and bethought him of lunch. 
years. 


It had been thirty-one 










The horned frog rode to Dallas in less than three hours, 
through prairies now full of farms, over strange tablesmooth 
roads, in a carriage without even mules, into a city five times as 
big as when he began resting. And as he rode he hearkened to 
the idle words of his human guardians. 


* * * * * 


‘Been lots of changes since Rip went to bed few other 
regions have grown so fast not so much to do with, those 
days . bought our bacon and syrup in bulk . didn’t 
often get to town then, did we? feel as much at home in 
Dallas now as I do in Eastland . read what The News says 


about this business in Nicaragua?’’ 


ee ee 


Through the years and changes one thing has held fast and 
grawn always more deeply rooted; that is the influence of The 
Dallas News, the newspaper built by the man from Galveston. 


Its daily circulation has grown to more than 82,000. In the 
building of roads, of railroads, of retail and wholesale estab- 
lishments, of the city itself and of the community of North, 
East and Central Texas counties that are the city’s market 
area, this newspaper has led the way. 


It has never been anything but the biggest and most influential 
paper in its field. 


k * * x * 
The Dallas News offers to its advertisers that which can not 


be measured by any figures on earth—the confidence and high 
regard of all its people. 


Therein lies its leadership. Its predominant circulation m:rely 


helps. 


Che Dallas Morning News 


Supreme in Texas 
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One of our Lines We Take Especial Pleasure 
| in Featuring 


B. L. Marble Business Chairs 


For Offices, Banks, Libraries, Schools 
and Public Buildings 
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They give comfort, satisfaction and 
pride of possession. Manufactured by 
the B. L. Marble Chair Company. 
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Exclusive Dealers 


CLARKE and COURTS 


Manufacturing Stationers 


“COMPLETE OFFICE OUTFITTERS” 
1506-08 Young St. 
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FREE PARKING SPACE REAR OF BUILDING 
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Pedestal Typewriter Desks, Size 60”x32” 


$53.59 



















Office Table, Size 60”x32” 


$23.75 














Exceptional 


Values-- 


In Popular Priced 
Office Furniture 


Indicative of the completeness of our Office 
Furniture Department, we feature this month 
this popular priced line of desks. Built with 
tops, 5-ply Quartered Oak 144” thick. Veneer- 
ed edges of the same wood. Outside ends and 
back panels three-ply Oak. Full boxed-in. 
Drawers. Dovetailed front and back. Three- 
ply hardwood bottoms. 

















—Desk Headquarters— 
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Industrial Dallas, Inc. 


National Advertising Campaign To Be Started in Few Weeks 


ALLAS never did a more 
workmanlike job than 
that just completed of 
raising more than half a 
million dollars to adver- 
4) tise her industrial advan- 
cages, that oth- 
ers may profit 
by our unique 
position in the 
southwest and 
that we, al- 
ready located 
here, may also 
profit by the 
growth and de- 
velopment that 
will naturally 
follow. the 
broadcasting 
of this inform- 
ation. 


S 
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For more 
than a_ year 
leaders in the 
Dallas Cham- 
ber of Com- 
merce have 
been studying 
how best to in- 
form the rest 
of the nation 
of those things 
that make Dal- 
las the out- 
standing 
Southweste rn 
city. Experts 
in industrial 
affairs were 
called in. Then 
came specialists in advertising. A 
master plan was formulated and pre- 
sented to the membership of the 
Chamber of Commerce with the sug- 
gestion that to carry out this plan 
$450,000 would be necessary. 


Without fuss or flurry the members 
furnished this money, then added 


more than $50,000 to it for good 
measure. 


Today Industrial Dallas, Ine., an 
organization formed to handle the ad- 
vertising campaign, is arranging sche- 
dules for advertisements in national 
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and trade magazines and other med- 
iums, and will spend in the neighbor- 
hood of $150,000 a year for the next 
three years in telling one of the most 
interesting stories ever given to the 
ew — 


Put Dallas | 


On Our Payroll: 


BECAUSE 


We Believe in The fittune of Dallas 
We Believe in Aggressive Building Toward That Future 
Ns We Consider it Our Most Promising hwestment 


This sign in the window or on the desk of a Dallas citizen is a certificate to the effect that that 
man has definitely aligned himself with his fellow townsmen to work for a greater Dallas. 
certificate of unselfish devotion held by nearly 1,000 members of the Chamber of Commerce. 


General magazines, periodicals for 
manufacturers in general, bankers, 
dairymen, leather manufacturers, lum- 
bermen, furniture manufacturers, can- 
ners, newspapers and other class and 
trade magazines will be included in 
the schedule. The first advertisement 
will appear soon in a national medium 
to be announced later. 


But the full effort is not to be ex- 
pended on periodical advertising alone. 
“Follow up” booklets descriptive in 
detail of Dallas and the surrounding 
territory and of the great four-State 


Jokes bev | will 
PRESIDENT | 


market will be mailed out in answer 
to the inquiries that will be made fol- 
lowing the appearance of the adver- 
tisements. 

A more appropriate time could not 
have been chosen for the opening of a 
great commun- 
ity advertising 
campaign. Dal- 
las is on the 
threshold of an 
era of activity 
not equalled in 
its history. 
however _ stir- 
ring that may 
have been. 


Within a 
short time a 
$6,950,000 
roadbuilding 
program will 
be under way. 
A $6,500,000 
river improve- 
ment project 
will be started. 
The first $5,- 
000,000 of the 
city’s nine year 
bond issue of 
$23,900,000 
soon be 
available for 
improve ment 
of the water 
system, streets 
and for the 
purchase and 
improvem ent 
of Love Field. 

Several millions of dollars in new 
buildings is already assured and it is 
a conservative estimate that the build- 
ing permits for 1928 will be 50% 
higher than for 1927. 


But better than all these material 
facts is the growing spirit of enthusi- 
asm that is spreading over the city. 
Optimism for the future is heard on 
every side. “The Spirit of Dallas” is 
very much alive and is directing the 
city toward a progress that defies the 
imagination. 

(Continued on page 11) 
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Sixteen National Concerns 


Chase Bag Company to BuildeLarge Factory in Dallas 


concerns are among the fifty- 

six new businesses established in 

Dallas during March. Among 
these are the Chase Bag Company, 
New York, which announced plans 
for a half-million dollar bag factory 
to be built here immediately; the 
Champion Shoe Machinery Co., St. 
Louis, Mo.; Childs-Bracken Auto 
Awning Co., El Dorado, Kansas; 
Carolina Supply Co., Greenville, S. C.; 
Federal Electric Co., Chicago, IIL; 
Franklin Pottery, Inc., Lansdale, Pa.; 
Ketchum, Inc., Pittsburgh, Pa.; S. R. 
Sikes, Co., Minneapolis, Minnesota; 
J. B. Simpson, Inc., Chicago, IIl.; Op- 
alume Sign System, Inc., Battle Creek, 
Mich., and the Southern Fireproofing 
Co., Atlanta, Ga. 

Chase Bag Co. 

A high compliment was paid indus- 
trial Dallas last month when the Chase 
Bag Company of New York chose this 
city as the location for its southwest- 
ern branch factory. 

Construction of the $125,000 build- 
ing to house the plant at Lamar and 
Cadiz streets has already been started. 
The plant with site and equipment, 
will represent an investment of about 
half a million dollars and will employ 
150 people. It will be in operation 
about July 1. 

The plant will be equipped for the 
manufacture of bags of all kinds and 
will serve all of the Southwest. Other 
plants are at Minneapolis, Kansas 
City, Milwaukee, New Orleans, Buffa- 
lo, St. Louis, Toledo, Memphis, Gosh- 
en, Ind., and Boston, Ohio. 

Iron Foundry 

A new iron foundry, costing approx- 
imately $35,000 will be built by the 
Ben Sibbett Iron and Foundry Com- 
pany of Wichita, Kan., on the Com- 
merce street pike, near the Wyatt 
Metal and Boiler Works. About twen- 
ty-five men will be employed at first. 
The site has been bought. 

American Exchange Annex 

Contract for the construction of a 
six story annex to the American Ex- 
change Bank building will be let May 
1, according to announcement by 


S IXTEEN branches of national 


Nathan Adams, president of the bank. 
The building will face fifty feet on 
Elm street and 100 feet on Exchange 
place, and will be used exclusively by 
the bank. It will cost approximately 
$300,000. 

Adolph M. Schwarz 

The Adolph M. Schwarz organiza- 
tion has opened a Southwestern branch 
in the American Exchange Bank 
Building, leasing 1,200 square feet of 
space. The firm specializes in col- 
lections for manufacturers, jobbers, 
insurance companies and banks, oper- 
ating sixteen branch offices and twen- 
ty-one sub-offices. 

Frost Lumber 

The Frost Lumber Industries have 
opened a Southwestern office in the 
Athletic Club building, under the di- 
rection of W. F. Campbell, for fifteen 
years Dallas representative of the 
Waterman Lumber Company of Was- 
kom in Dallas. The Frost Lumber 
Company has nine large mills and is 
one of the important lumber concerns 
of the United States. 

Medical Auditorium 

Still further additions to the Med- 
ical Arts Building have been an- 
nounced by Dr. E. H. Cary, president 
of the Cary-Schneider Investment 
Company. This is to be a large audi- 
torium over the garage on St. Paul 
street. This structure, with the 17- 
story annex now nearing completion 
will bring the total investment in the 
building up to $3,000,000 making it 
the largest of its kind in the world. 

Southland Supply Co. 

To cater exclusively to the heating 
and plumbing trade the Southland 
Supply Company, Inc., has been or- 
ganized by I. J. Fryar, B. V. Henegar, 
and Horace Thames, all of Dallas. The 
new company, capitalized at $125,000, 
bought the Fisher Supply Company 
and has added a number of nationally 
advertised plumbing supplies. 

Tridex Stays at Home 

After spending several thousand 
dollars in surveying the North and 
East with a view to establishing a 
plant to manufacture the Tridex clean- 
ing machine, a group of Dallas busi- 


ness men, headed by W. P. Gage 
learned that the machine could be 
manufactured cheaper in Dallas and 
that all conditions concerning its pro- 
duction were better. 

Mr. Gage announced that the T-idex 
Corporation has been organized. and 
that the Guiberson Corporation will 
manufacture the Tridex units on a 
quantity basis. Officers of the Tvidex 
Corporation include Mr. Gage, j,resi- 
dent; S. A. Wier, vice presideni and 
chief organizer; H. E. Hobson, s«cre- 
tary; R. L. Thornton, treasurer; ‘Sheo 
J. Fitch, director, and G. L. Davidson, 
assistant secretary-treasurer. 

Mr. Wier invented the Tridex ma- 
chine a few years ago and manufac- 
tured it on a small scale under the 
firm neme ef the Tridex Equipment 
Company, Inc. The machine found a 
ready market with garages as an 
automobile cleaning machine. 

“There are 365 manufacturing days 
in Dallas,’ Mr. Gage said, “while in 
the North and East winter sometimes 
is so severe as to force a shutdown. 
You don’t have to build a plant with 
walls four feet thick here to make 
things comfortable for workmen. You 
can put up a sheet-iron building and 
go to work. Through overnight 
freight to the Gulf points facilitate 
distribution of products and bring the 
advantage of cheaper water rates. 
Dallas is an ideal manufacturing city. 
Its advantages are almost too numer- 
ous to name.” 

New Chrysler Dealer 

The C. S. Hamilton Motor Co. has 
been organized to handle the retail 
sales of Chrysler automobiles in Dal- 
las, with C. S. Hamilton, president; 
Carl L. White, vice president, and A. 
E. Burns, secretary and_ treasurer. 
Temporary headquarters have been 
established at Commerce and Pearl, 
until a new $125,000 building can be 
erected at a downtown location. 

Building and Loan 

Offices for the City Building and 
Loan Association have been opened 
on the sixteenth floor of the Ameri- 
can Exchange Bank Building. The 
new association has been chartered by 








The New Medical and Dental Building and Business Center, to be built 


at Jefferson and Bishop, Oak Cliff 
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Establish Branches Here 


Other Concerns Provide Distribution Facilities to Serve Southwest 


the secretary of state with an author- 
ized capital of $10,000,000. Sawnie 
Allredge, Tom L, Monagan, Homer R. 
Mitchell, Julius Schepps and Fount 
Rav are directors and incorporators. 

\ complete record of new concerns 
‘ay the month of March is as follows: 

\rt Memorial Co., 715 Southwest- 
‘ Life Bldg.; monuments. 

\tlantie Coffee Co., Inc., 210 S. Jef- 

on Ave. 

?. & J. Auto Awning Co., 103 South 
Heuston St.; distributing branch for 
Childs-Bracken Auto Awning Co., El 
Dorado, Kansas. C. A. Ogg, manager. 

retter Health Appliance Co., 336 W. 

is St.; electric equipment. 

lue Bird Shoe Co., chartered April 
5. $4,000 capital; Max Jacks and Mor- 
ris Fair, incorporators. 

Bowman Automobile Co., 3009 Com- 
merce St.; retail. 

Britton & Gillespie, 501 Continental 
Eidg.; real estate. 

Carolina Supply Co., 2012 North 
Lainar St.; textile mill supplies; home 
office, Greenville, S. C. 

Champion Shoe Machinery Co., 704 
Main St.; equipment and supplies for 
shoe repair shops; home office, St. 
Louis, Mo.; P. H. Williams, branch 
manager. 

Chase Bag Company, New York, N. 
Y., closed deal for erection of plant 
to manufacture complete line of cot- 
ton bags; details elsewhere in this 
issue, 

City Building & Loan Association, 
1613 American Exchange Bank Bldg.; 
incorperated with $10,000,000 author- 
ized capital; Fount Ray, President; 
Homer R. Mitchell, Vice President; 
Julius Schepps, vice president; Tom 
L. Monagan, Secretary-Treasurer. 

City Hall Drug Store, 1934 Main 
St.; retail. 





The Texas Oak Flooring Company’s Plant on Maple Avenue Road 


Crown Jewelry Company, Inc., 1812 
Elm St.; retail. 

Dallas Bond & Mortgage Co., 1105 
Dallas National Bank Bldg.; Ballard 
Burgher, President; F. R. Schneider, 
Vice President; J. C. Tenison, Treas- 
urer. 

Dallas Cotton School, 1414 Young 
St. 


Dallas Street Service Station, chart- 
ered March 16, $3,000 capital, by T. 
T. Parker, A. B. Parker and C. B. 
Doolin. 


Federal Electric Co., 710 Allen 
Bldg.; home office, Chicago; South- 
western distributing branch for house- 
hold appliances and electric signs. 
Stocks will be carried in Dallas for 
immediate delivery. 

Franklin Pottery, Inc., 611 Construc- 


tion Industries Bldg.; home office, 
Lansdale, Pa.; floor and wall tile, vit- 











_ New offices of the S. A. Pierce & Co. in the Marvin Building, made necessary by expansion 








heir business and the development of Dallas as a financial center. Mr. Cloyd L. Cox was 
inted manager of the Pierce Company interests here coincident with the opening of the new 
—— Mr. Cox was for many years confidential secretary to the late Col. J. L. Strickland, 

‘xus utilities pioneer and later secretary of the Texas Electric Railway. 





rified pottery, lighting fixtures; Dal- 
las branch to cover Texas, Oklahoma, 
Arkansas and Louisiana; R. M. Jacks, 
branch manager. 

Fritz-Donosky Syndicate, chartered 
April 7, $15,000 capital stock; W. H. 
Fritz, M. M. Donosky and J. B. Muse, 
incorporators. 

Frost Lumber Industries, Inc., 1140 
Athletic Club Bldg.; W. F. Campbell, 
manager; sales office, home office at 
Waskom, Texas. 

Funk Men’s Wear, 2200 Elm St.; 
retail. 

Globe Products Co., chartered March 
29, $1,000; P. D. Burkett, W. E. 
Vaught and S. K. Godfrey, incorpora- 
tors. 

C. S. Hamilton Motor Co., Com- 
merce and Pearl Sts.; retail Chrysler 
dealers; C. S. Hamilton, President and 
Gen. Mgr.; Karl L. White, Vice Presi- 
dent; A. E. Burns, Secretary. Will 
soon erect their own building to cost 
$125,000. 

J. M. Howell Furniture Co., 2702 
Live Oak St.; J. M. Howell, president; 
retail. 

Jackson Engineering & Equipment 
Co., 707 Dallas National Bank Bldg.; 
floor contractors. 

W. A. Jaeckel Co., 109 Field St.; 
real estate. 

Jones & Calvert, 2324 West Brook- 
lyn St.; real estate. 

Kemper’s Advertising Agency, Inc., 
212 Mercantile Bldg. 

Ketchum. Inc., 1104 Republic Bank 
Bldg., campaign directors; home of- 
fice, Pittsburg, Pa. J. Taylor Hughes, 
manager Dallas office. 

Lea’s Downyflake Doughnut Shop, 
119 N. Akard St.; bakery. 

Lone Star Agency, 508 Santa Fe 
Bldg.; collections. 

McCluskey Ice Cream Co., 801 W. 
Davis St.; ice cream manufacturer. 


D. W. McMains, 2647 Main St.; 
automobiles. 


(Continued on page 18) 
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DALLAS--Pantry Shelf of the Southwest 


eae aiTH more than seventy 
\ 7) } companies operating at 





\ pf4| full capacity and turning 

45 ] ont thousands of pounds 

Mi) of food daily, Dallas can 

! rightfully be called, both 

literally and figuratively, the pantry 
shelf of the Southwest. 


From soup to nuts, the Dallas 
housewife can serve her family from 
the shelf of home industry. Pooled, 
individual consumption assumes 
gigantic proportions, and by working 
on the basis of 50,000 Dallas families, 
averaging five and one-half persons 
each, some interesting conclusions are 
reached. 


For instance, the laboratories and 
ovens of thirteen large bakeries, and 
innumerable smaller ones, manufac- 
ture 37,000,000 loaves of bread an- 
nually so that Dallas folks may enjoy 
the staff of life. 


Even this is a most conservative 
estimate, for surely the average 
family uses more than two loaves of 
bread each day for its toast, and 
sandwiches, and dinner. Fancy rolls, 
home-made biscuits, pastries; rye, 
graham, and whole-wheat breads; and 
the private output of three principal 
hotels, who have their own ovens and 
supply their own demands, are not 
included in this calculation. On the 
other hand, countless cafes, coffee 
shops, smaller hotels, sandwich shops, 
and drug stores depend entirely upon 
Dallas bake shops for their daily 
bread. 


Waxed paper with colorful sales- 
talk printed thereon, is manufactured 
in two local factories so that the 
bread and rolls may be kept fresh 
and sanitary. Boxes and cartons, 
used for packing and shipping bake 
shop delicacies, are made by ten Dal- 
las factories. It is all an interesting 
scheme of industries within indus- 
tries. 


Dallas is very much like a school- 
boy when it comes to the consump- 
tion of sweets! 


To partially supply this tremendous 
demand, one company manufactures 
350 tons of pies annually! This out- 
put is valued at about $150,000. Four 
carloads of canned fruits are used. 
Three-quarters of a million pounds of 
sugar are stirred into these delicacies 
every year. Two hundred thousand 
pounds of lard make the crusts crisp 
and brown. Four hundred thousand 
pounds of flour form the foundations. 


It must be remembered that, 
whereas this company specializes in 
the manufacture of pies, twelve other 
bakeries and sweet shops also include 
pies in their daily output, and the 
aggregated production of these 


By JACKIE KENDALL OGLESBY 


places amounts to at least half that 
of the individual company. 


Because the finest Texas sugar, 
the purest fruits, and the best flour 
are used, Dallas can boast of ma- 
chine- made pies which are as delect- 
able as those “that mother used to 
make.” Wherever possible, it is the 
boast of local manufacturers, Texas 
products are used exclusively. 


Cake and candy? Listen to this: 








Ask Your Crocer for Dzllas Made Food 


Last year Dallas ate $629,000 worth 
of cakes and cookies from just one of 
seven local factories! Another firm 
diagnoses the matter in a slightly 
different manner: 31,200,000 pounds 
of cakes and breads are made every 
year by them and Dallas eats 80% 
of this output, of which 1,400,000 
pounds is cake, 


One large candy company produces 
260,000,000 pounds of candy annually. 
Does Dallas get her share? Fifty- 
two million pounds of it! And here is 
where some excellent industrial co- 
operation comes in. Millions of 
pounds of Texas sugar are used in 
this industry. Three thousand dollars 
worth of Texas pecans make the 
sweets more tasteful. Hundreds of 
pounds of cocoanuts and other nuts 
are also used. 


Observation shows that Dallas is 
certainly not considering going on a 
sweetless diet. In 1923 one company 
sold to Dallas folks 6,165,480 pack- 
ages of cakes and crackers, This did 
not include the bulk material manu- 
factured. Four years later, or at 
the rate of 1,000,000 packages each 
year, it was found that Dallas was 
consuming 22,950,855 cartons of 
cakes and crackers. Today this com- 
pany estimates its annual output at 
$5,000,000, and one-fourth of all their 
candy is eaten within a few miles of 


the factory, and certainly within the 
city limits. 


Cookies are favorites: 2,087,670 
pounds issued from one company last 
year. Crackers; 1,033,830. And yet, 
if all the crackers produced by one 
Dallas factory and eaten in Dallas 
homes last year were placed end to 
end it would be found that 3,634 miles 
were used locally. 


Packing, selecting, dipping, and 
preparation of sweets in one of Dal- 
las’ largest houses requires the sery- 
ices of 800 young women, A town 
of their own, surrounded by sweet- 
ness, and in the heart of a bustling 
city. 


Another industry seldom heralded 
and often used pertains to the “manu- 
facture” of nuts. 


One of the largest shelling and nut- 
salting plants in the South is located 
in Dallas where, in a year, $50,000 
to $100,000 worth of nuts are pre- 
pared for household use. 


More than a quarter of a million 
pounds of Texas pecans were grown 
in this company’s orchard last year. 
To insure a supply for their industry, 
great fruitful trees are maintained, 
and patrons are certain of obtaining 
only the freshest materials. A great 
variety of nuts are cultivated... 
everything from peanuts to black 
walnuts and extra-quality pecans, and 
of these, 125,000 pounds are shelled, 
salted, sweetened, or otherwise pre- 
pared for the markets of the South- 
west. 


In the good old summertime our 
thoughts turn to those things which 
will make us most immune to the 
heat. Lots of cool drinks and lots of 
ice cream Carload lots, to be exact. 


Ice cream, the universal dessert, 
satisfies Dallas’ appetite to the tune 
of thirteen factories going full tilt, 
one of which makes no less than 
440,000 gallons annually. This also 
includes a 200-mile radius service. 
However, conservative figures point 
out the fact that within a year Dallas, 
and the immediate vicinity, consume 
about 4,000,000 gallons of frozen 
creams. And again Texas suger 
comes in for its share of co-operation: 
200,000 pounds were used by one 
company in one year for the manu- 
facture of ice cream. 


How about the cones? Well, 
Dallas has two factories that make 
them; one, producing over a million 
pounds of cones each year (and it 
takes quite a number to weigh a 
pound!). Local consumption in this 
instance outstrips local production 
for it is found that Dallas eats sev- 
eral million of these ice cream cones 
annually. 


And the soft drinks? Those bar- 
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rels and barrels of cooling beverages 
so dear to the heart on a hot day? 
So great is their consumption that 
manufacturers are unable to furnish 
even an estimate! The quantity of 
syrups used in these drinks and liquid 
foods is enormous. One firm keeps 
thirty trucks busy delivering their 
product, while 60 employees _ strive 
to keep the supply up to the demand. 


Fourteen concerns mix and distri- 
hute these beverages in Dallas. In 
their preparation last year 5,000 
sacks of sugar at 100 pounds to the 
sack were used by one factory. Con- 
current with the production of soft 
diinks, the firm also manufactures 
Heuid food, $600,000 of which was 
manufactured and consumed in Dallas 
last year. Milk chocolaye, canned 
and processed to keep like evaporated 
milk, is one of the biggest liquid 
‘ood items 

Yhough it is not a food product in 
itself, it has a great deal to do with 
foodstuffs in the summertime. Ice. 
And in Dallas there are more than 
ten big ice factories whose task it is 
to keep local homes supplied with 
their commodity. 


The staff of life and the sweet- 
tooth. Are there no practical foods 
on the pantry shelf? Assuredly! 


Flour, for instance. 


In Dallas are three of the largest 
mills in the Southwest. Annually 
one of them produces 600,000 barrels 
of flour and 10,000,000 pounds of 
meal. In each barrel there are 200 
pounds of flour, bringing the con- 
centrated output up to 120,000,000 
pounds, of which 25,000,000 are used 
entirely by local trade. Twenty per 
cent of all meal ground in this mill 
goes directly to Dallas consumers. 


Most of the 3,500,000 bushels of 
wheat and corn used in this industry 
within a year is Texas produce, and 
this is perhaps one of the farthest 
reaching commodities of Dallas. 
Millers have made a special effort 
to use the word Dallas wherever and 
whenever possible; on theif sacks, 
cars, labels, and barrels, so that, in 
consequence, it is known not only 
throughout the South and Southwest, 
but also in Europe, the West Indies, 
Central and South America. By 
strenuous endeavor these’ staunch 
milling concerns are becoming am- 
bassadors of the good word Dallas 
half-a-world away. They work to 
make Texas products as nearly 100% 
as possible. 


About 1,000 persons are more or 
less directly asseciated with this in- 
dustry in Dallas 


Coffee “manufacturing” offers an 
especially interesting amount of data. 
For instance, did you know that the 
people of a warm climate drink more 
coffee than ‘those who live in the 
north? And the difference is not 
nezligible. Nine pounds of coffee 


Per person, per year, is the govern- 
rent’s observation of northern con- 
While in the south it is 


sumption, 





12 pounds per person, per year. On 
this basis, therefore, Dallas folks use 
no less than 3,300,000 pounds of 
coffee every year. 


One local coffee firm advises that 
their output comes closer to averag- 
ing 14 pounds for each person per 
year, and in that case 3,850,000 
pounds are used by local families. 


Then the food law has still another 
form of analysis and by it one Dallas 
coffee company estimates that 1% 
pounds go to each home every week. 
Ultimately, that would amount to 
about 3,250,000 pounds being used in 
a year by Dallas people. 


puassenaas E 


A Tribute from 
Sherman 


“Surely the world has been 
impressed by this time that 
there is really something to 
that thing they call the Dallas 
Spirit. If there ever was a 
bunch of fellows who could face 
real problems with courage and 
who will put their whole self in- 
to a project, these men may be 
found in Dallas. The leadership 
of the men of that great city has 
through the years proven to be 
an inspiration to every other 
town in the State. Just about 
the time you hear about Dallas 
being ‘hard hit’ these fellows 
come to the forefront with 
something that thrills every 
man who is interested in the 
progress of his city. The bond 
issues voted, the water problem 
solved, the half million dollars 
advertising fund, the street 
paving, road building and muni- 
cipal improvements voted and 
put into effect in Dallas within 
recent time shows that these 
folks have a degree of de- 
termination and faith that is 
commendable. And in Dallas, 
unlike in some places, more than 
one man is helping to build the 
city. Give us more men in all 
our Texas cities with some of 
that stuff we have so long heard 
branded as The Dallas Spirit.” 
—Sherman -Democrat, April 9, 
1928. 
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About 30,000 pounds are boiled in 
the hotels, cafes, restaurants, coffee 
shops, boarding houses and lunch 
rooms annually. One hundred and 
forty-five thousand dollars is a con- 
servative estimate of the price paid 
by Dallas housewives and managers 
for their coffee every year. 


By “manufacturing” the coffee is 
meant, of course, the roasting and 
parching and grinding. A carload of 
green coffee is valued at $7,000. 
When parched and roasted it sells 
for about $9,000 and is ready for 
market. Dallas supplies territory as 
far distant as Oklahoma and Arkan- 
sas; in Texas, from El Paso to Mar- 
shall. Ten mills operate here. 


Salad oil and lard compound are 
big items in the manufacturing in- 
dustry of Dallas. If one factory 
alone crushes 150 tons of seed per 
day and there are five or more simi- 
lar concerns in the city, some estimate 
may be obtained as to the import of 
this commodity. 


Dallas bakers use Dallas’ purest 
lards and compounds, directly and 
without ado. Time and expense are 
automatically saved when co-opera- 
tion is thusly established within the 
city limits. 


The manufacture of salad dressing 
is in close connection with the pro- 
duction of oils and shortenings. In 
Dallas there are six factories, one 
of which, in a single year, uses 360,- 
(00 pounds of salad oil, 36,000 pounds 
of fresh egg yolks, 7,200 pounds of 
sugar. What Dallas does not use for 
ker own salads, goes to other points 
in Texas, Oklahoma, Arkansas, New 
Mexico, Louisiana, and Colorado for 
distribution. 


Two hundred and forty thousand 
glass jars are used to contain the 
mayonnaise, and in some instances 
erders for this local product have 
come from New York and England. 


Between 40,000 and 50,000 pounds 
of mayonnaise never leave Dallas 
after being manufactured. 


Employing only Dallas help, and 
manufacturing 1,000,000 pounds of 
macaroni, spaghetti, noodles, vermi- 
celli and similar products, one local 
concern advises that more than a 
third of their output is used by local 
consumers. 


By an exclusive process another 
Dallas manufacturer has been suc- 
cessful in producing 800 pounds of 
potato chips every day whoch are 
greaseless and sanitary. Made in one 
ef the most complete factories of its 
kind in the South, these chips serve 
a sixty mile radius in and around 
Dallas. They are supplied daily in 
5,000 ten-cent packages, the bags of 
which are made in Dallas. Only the 
finest and highest-priced grease is 
bought from local concerns for cook- 
ing the chips. 


Texas has won an_ international 
reputation for its Mexican prepara- 
tions and Dallas carried the finished 
products to fifteen states last year 
and to several foreign countries. One 
factory produces 30,000 cans of food 
every day as its capacity output. 
Chili, tamales, frijoles, chili powder, 
onion salt, curry, celery salt, paprika, 
garlic salt, and all seasonings are 
attractively prepared in glass con- 
tainers which may be used as shakers. 


This company also preserves jellies, 
jams, and syrups. In one year more 
than 200,000 pounds of meal were 
used in the manufacture of Mexican 
foods, all of which was bought from 
Dallas mills. The spaghetti was also 
bought from local concerns. In all, 
50,000 pounds of canned goods are 
prepared each year, a large portion 
of which is retained for local con- 


(Continued on page 22) 
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Fuel and Power 


Abundance of These Two Industrial Necessities 


N a previous article in 
this series, taken from 
Lockwood, Greene & 
} Company’s industrial sur- 
a) vey of Dallas, the fav- 
orable labor situation for 
the development of various lines of 
industry was presented. Three other 
important factors in __ industrial 
growth are power, fuel and water. 
The engineers likewise found Dallas 
in a strong position in that these 
three essential elements are available 
in adequate quantity, at rates that 
compare favorably with other indus- 
trial centers, with ample provision 
made for expanding these facilities 
as the city’s industrial growth de- 
mands them. 





Industrial Power 


The following is quoted from the 
engineers’ report on industrial power: 

Electricity for power and light, 
wholesale and retail, is furnished in 
Dallas by the Dallas Power and Light 
Company. 


Steam generating stations in Dallas 
have capacity amounting to 57,500 
KVA, which provides a surplus of 
about 20,000 KW over immediate 
needs. The Dallas Company has an 
arrangement with the Texas Power 
and Light Company for the inter- 
change of power. The latter com- 
pany has generating stations aggre- 
gating 100,000 KW capacity, with 
several independent transmission 
lines connecting with the Dallas 
system. One of these lines is from 
the new Trinidad station having pres- 
ent capacity of 54,000 horsepower 
(40,000 KW) with provision for in- 
creased capacity when needed. 


Cheap fuel—gas, oil, lignite and 
coal—in the Dallas district insures 
power at low cost that is comparable 
with the rates in districts where 
hydro-electric generating stations 
prevail. The absence of water power 
from the Dallas district, therefore, is 
not considered an industrial disad- 
vantage. The Trinidad station, on 
the Trinity River at the lignite mines, 
is the equivalent, in size and economy, 
of many of the best hydro-electric 
plants in the East and Middle West. 
It has an advantage due to the ease 
with which its capacity can be in- 
creased. 


A map of the Texas Power and 
Light Company’s transmission lines 
shows that power is available in Dal- 
las from independent and _ widely 
separated sources. The principal long 
distance transmission voltages are 
22 KV, 33 KV, 60 KV and 1382 KV. 
Within the City, the transmission vol- 
tage is 13,200 and the distribution 
voltage 4,000. Secondary voltages 
to industries are 220 and 440 for 
power and 110 for lighting. Only 
alternating current, three phase, 60 


Available in Dallas 


cycles, is available for new con- 
sumers. 

The Power Company states that it 
has almost unlimited facilities for 
prompt service to new _ industries. 
Reports agree that there has been no 
serious interruption to electric power 
service in Dallas within the last five 
years. Lighting and single phase 
power distribution lines cover the 
entire city. Wiring in the central 
business section is underground. 
Three phase power. distribution lines 
serve the industrial and commercial 
centers within the area of Dallas and 
vicinity. 

The largest power consumers in 
Dallas at the present time are: 

First—Ice and cold storage plants. 

Second—Textile Mills. 

Third—Packing’ houses. 

The increase in the sale of electric 
power in Dallas, since the organiza- 
tion of the Dallas Power and Light 
Company in 1917, is as follows: 

Number of Meters Electricity Sold 


Year All Purposes All Purposes 

1918 27,177 61,597,076 kwh 
1919 30,464 68,596,569 kwh 
1920 32,887 71,984,911 kwh 
1921 36,267 75,024,564 kwh 
1922 40,614 81,224,809 kwh 
1923 45,100 92,799,561 kwh 
1924 49,823 109,656,783 kwh 
1925 55,007 131,068,926 kwh 
1926 59,006 147,064,037 kwh 


The cost of power in Dallas, at cer- 
tain typical loads and average load 
factor of 35% (considered conserva- 
tive for industrial practice) is given 
below. for reference only. Inquiries 
should be addressed to the Company 
in specific cases. Industries having 
comparatively low maximum demand 
and high consumption could obtain 
power at lower rates. 


Maximum Monthly Cost 
Demand Consumption per KWH 
100 KW 25,200 KWH -01813 
250 KW 63,000 KWH -01781 
500 KW 126,000 KWH .01638 

1,000 KW 252,000 KWH -01567 

2.000 KW 504.000 KWH -01531 


The Company’s. definition of 


monthly “load factor” is as follows: 
“The consumer’s consumption in 
KWH divided by the product of 730 
and the consumer’s maximum de- 
mand, the result being expressed in 
percentage.” 

There is no indication of a chance 
in the cost of power in Dallas within 
the immediate future. 


Natural Gas 


Throughout the report, the en- 
gineers call attention to the impor- 
tance of natural gas as a factor 
in the city’s industrial development. 
The following is quoted from the re- 
port: 

Natural. gas is plentiful in Dallas 
at low rates. The supply is reliable, 
and assured for a number of years. 
This rare and superlative fuel makes 
possible great economies in some 
operations, while it is almost indis- 
pensable in others. 

Another advantage of the general 
use of natural gas, as in Dallas, is 
the resultant cleanliness due _ to 
smokeless furnaces in homes and fac- 
tories. The damage and air pollution 
caused by smoke in nearly a!l other 
cities are not known in Dallas, and 
should not be for many years to come, 

The large supply of oil, coal and 
lignite supplements the supply of 
natural gas to insure an abundance 
of cheap fuel for Dallas industries. 

Natural gas, the most convenient 
of all fuels, is supplied to Dallas from 
several fields through separate pipe 
lines. This insures a reliable supply 
which, experienced operators state, 
should be plentiful for at least twenty 
years. 

The Dallas Gas Company, supplied 
from the fields of the Lone Star Gas 
Company, has the franchise for dis- 
tributing both domestic and industrial 


(Centinued on page 19) 


























The “S. S. Wichita Falls,” the newest addition to the Southern Steamship Company’s Fleet 
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Industrial Dallas, Inc. 


(Continued from page 5) 


Ww. A. Dealey, one of the members 


of the Greater 


Dallas 


advertising 


committee, recently voiced a thought 
that is in the minds of Dallas people 


today when he said: 
in history has there been such an 


a) 


“Never before 


opportunity before us.’ 

The following is a list of men and 
firms who have seized that opportun- 
ity and are making the best of it— 


ribers to the 
Payroll”: 


Ablon & Sons 
me Brick Company 
Grocery 

Adams 

sograph Sales Co. 
-Polk Co. 
hus Hotel 
hus Man’s Shop 
ad Mfg. Co. 
num Spec. Co., 


subse 
en Your 





i. H 


dha 








me eriean Asphalt Co. 


American Beauty 
Cover Co. 

American Exch. Natl. 
Bank 

American Ice Co. 

American Life Ins. Co. 

American Motors 
Finance Co. 

American Paint & 
Su oh Co 

American aniiee & 
Storage Co. 

Anchor Awning Co. and 


Penniman Coal Co. 
Anderson Furn. Co. 
Andrews-McDowell Co. 
Armstrong Packing Co. 
Aronoff Shoe Co. 

P. B. Arrington 
Askew Office Furn. 

Exchange 
— Oil Producing 
Pea Metal Works 
Austin Bridge Co. 
Austin Brothers 
Automobile Under- 

writers Ins. Co. 

J. W. Bailey 

Bailey & Collins 
Baker Hotel 

Ball Nut Company 
Bankers Life Ins. Co. 
Baron Bros. Millinery 

Co. 

Jack Beall 
Mack W. Bean 
Bellows-Maclay 

Co. 

A H. Be'o Corporation 
Bennett Prtg. Co. 
Benno Mfg. Co. 

Dr. D. L. Be tison 
Samuel Bingham’s Son 
Mfg. Co. 
Bird Grocery 

Inc. 

Bitting & Company 
J. H. Black, M. D. 
Blanton-Thomas & 

Company 
L. Blaylock 
E. C. Blesi 
Dr. E. A. Blount 
Blue Diamond Co. of 

Texas 
Boedeker Mfg. Co. 
Bonner Loan & Invest- 

ment Co, 
Bonwit-Holland Co. 

J. L. Bothwell 
Boyd Printing Co. 
Boy Scouts of America, 


Troop 2 


Const. 


Stores, 







Bradfield Bros. Ptg. 
Company 
Bradford Lumber Co. 
‘adshaw Motor Co. 
anz Brass 
port Brick Co. 
ema Mchy. 
Company 
Mll Brin Co., Ine. 


Brinkerhoff & Bennett 





R. E. Bristol 

Br ing-Ferris 
Machy. Co. 

C. A. Bryant & Co. 





fund “Put Dallas 


Buchanan Investment 
& Loan Co. 

Buell Lbr. & Mfg. Co. 

Cedric Burgher Const. 
Co. 

Ballard Burgher & Co. 

F. J. Burke 

J. Perry Burrus 

Perry Burrus Elevators 

Burgess, Burgess, 
Chrestman & 
Brundidge 

Tom B. Burnett 

Pickens Burton 

Dr. Oscar E. Busby 

Max Busch 

Butler Brothers 

Byrne Commercial 
College 

Guy F. Cahoon 

Callaway & Reed 

E. Callahan Const. 

Co. 

Camp & Camp 

Dr. Peyton L. Campbell 

P. H. Campbell Lbr. 
Co., Ine. 

Cannon Ball Towel 
Supply Co. 

Canital Food Products 
Company 

Carden. Starling, 
den & Hemphill 

Carrell-Driver Ciinic 

W. W. Caruth 

Central een Co. 

Central & Ss. W 
Utili ie Co. 

Central Srassber & 
Storage Co. 

J. R. Chaney 

Chapman & Rinker 

S. H. Chiles & Son 

J. E. R. Chilton 

Chocolate Shop Bakery 

Christy-Dolph Const. 
Company 

City Ice Delivery Co. 

City National Bank of 
Dallas 

Clerke & Courts 

Clem Lumber Co. 

Cleveland Motorcycle 
Sales Co. 

SR Cloud 

Clower Electric Co. 

Coca Cola Bottling Co. 

Cochran & Houseman 

C. M. Cockrell 

Cockrell, McBride, 
O'Donnell & 
Hamilton 

Alex S. Coke 

Rosser J. Coke 

J. M. Colville & Son 

Commerce Securities 
Corp. 

Commercial Printing 
and Letter Ser. Co. 

Commercial Standard 
Ins. Co. 

Commercial Trust Co. 

Commonwealth Finance 
Corp. 

C. V. Compton 

F. E. Compton & Co. 

Connell’s Drug S‘tores 

Continental Savings & 
Bldg. Assn. 

Cotton Concentration 
Company 

Hugh Cooper Company 

C. L. Cox 

Crane & Crane 

Criswell’s, Inc. 

J. W. Crowdus Drug 
Company 

Cowser & Company 

Cox Lumber Company 

Crozier, W. E. 


Car- 





Earl W. Cullum Co. 

J. D. Cullum Co. 

~~ & Boren 
A. Cullum & Co. 

ae H. Cullom 

Dallas Art Glass & 
Mfg. Co. 

Dallas Bookbinding Co. 

Dallas Building & 
Loan Assn. 

Dallas Coffin Company 

Dallas Cotton Mills Co. 

Dallas Dispatch 

Dallas Fish & Oyster 
Company 

Dallas Ice Factory 

Dallas Gas Company 

Dallas Joint Stock 
Land Bank 

Dallas Heating & 
Ventilating Co. 

Dallas Home Building 
Co. 

Dallas Lumber Co. 

Dallas Mailing Co. 

Dallas Morris Plan Co. 

Dallas Mortgage & 
Realty Co. 

Dallas National Bank 

Dallas Paper Co. 

Dallas Plumbing Co., 


ne. 
Dallas Poster 


Adv. 
Company 
Dallas Power & Light 
Company 


Dallas Railway & 
Terminal Co. 

Dallas Tailors Supply 
Company 

Dallas Tent & Awning 
Company 

Dallas Storage & 
Wshse. Co. 

Dallas Towel Supply 
Company 

Dallas Transportation 
Co. 
Company 

Dallas Trsf. & Term. 
Wshse. 

Dallas Trunk Factory 

Dallas Trust & Savings 
Bank 

Dallas Union Trust Co. 

Dallas Window Clean- 
ing Company 

Daltex Spring Bed 
Company 

Dal-Tex Coffee Co. 

BK. L. Dalton 

T. W. Davidson 

Davis-Synott & 
Hatchell 

Davis Hat Company 

Houston Davis Phar- 
macy, Ine. 

Dealey & Dealey 

R. H. Dearing & Sons 

Eugene DeBorgory 

Jacob E. Decker & 
Sons Sales Co. 

Ira P. DeLoache 

John Deere Plow Co. 

Chas. L. Dexter & Co. 

Diamond Paint & Wall 
Paper Co. 

O. K. Dickinson 

Dickinson Mortgage Co. 

Dixie Wax Paper Co., 
Ine. 

Doggett Grain Co. 

Henry L. Doherty & 
Company 

Dorsey Drug Co. 

Drane & Stephenson 

Dreyfuss & Son 

Duecker Bros. 
Company 

E. F. Duggan 

Duke & Ayres 

Dr. Elbert Dunlap 

Dunton Cafeteria 

R. C. Dyer & Co. 

Sami Dysterbach Co. 

Geo. M. Easley & Co. 


Belting 


W. E. Easterwood, Jr., 
Co. 

Edison Shop 

Edwards Transfer Co. 


Egan Printing Co. 
Electric Express Co. 
Ellis-Smith & Co. 
Empire Bldg. & Loan 
Assn, 
Employers’ 
Company 
E. Epprtein & Co. 
R. J. Estep & Co. 
Etheridge Prtg. Co. 
Arthur A. Everts 
S. L. Ewing Co. 


Casualty 


Exline-Lowdon Co. 

Fain-Townsend Co. 

Nelson A. Farry & 
Company 

Fairbanks-Morse Co. 

D. M. Faulkner 

A. Feickert 

Federal Glass & Paint 
Company 

Federal Hdw. & Imp. 
Mutuals 

Federal Insurance 
Agency 

Federal Mortgage Co. 

Ferguson Motor Co. 

Ferris-Simpson Co. 

Fidelity Realty Corp. 

Fenner & Beane 

First Trust Joint Stock 
Land Bank 

Fishburn Dyeing & 
Dry Cleaning Co. 

Fisher & Fisher 

J. P. Fitch 

The Fleischmann Co. 

John G. Fleming & 
Sons 

Flemister Company 

Flint & Broad 


Flippen-Prather Realty 
Company 

Florence Hat Mfg. 
Company 


Florence & Nossek 

Florsheim Shoe Store 
Company 

Floyd & Lochridge 

Franklin Motor Co. 

Fraser Brick Co. 

I'reeman-Lindsley Inv. 
Co. 

Frymire, Maher & 
Company 

Fuller Const. Co. 

Fulton Bag & Cotton 

ilis 

Garrett & Company 

Gentry’s Overall 
Laundry 

R. B. George Machy 
Company 

J. J. Gibson 

Gifford, Hill & Co., 
Inc. 

Gillespie & Gillespie 

Golden Pheasant Cafe 

Sidney Goddard 

H. W. Gossard Co. 

The Goss Drug Store 

S. Gradwohl 

Graham Paper Co. 

W. Wilson Graham & 
Son 

Craham-Brown Shoe 
Company 

Gray & Graham 

Gray Jewelry Co. 

Edward Gray 

Great Atlantic & 
Pacific Tea Co. 

— Natl. Life Ins. 


J. © Green, Ine. 
W. A. Green Co. 
Ben S. Griffin Co. 
James P. Griffin 
Griffiths & Company 
Dr. C. M. Grigsby 
Groves-Barns Lumber 
Company 
Guiberson Corporation 
Gulf Insurance Co. 
Culf Refining Co. 
Gulf States Ins. Co. 
Haggar Company 
Albert B. Hall 
Dr. R. T. Hamilton 
Hansen Plumbing Co. 
Geo. W. Hanway & Co. 
Hanway -& Williams 
Hargreaves Ptg. Co. 
Harry Harian 
Harley-Davidson Sales 
Company 
Harper-Standard Eng. 
Company 
A. Harris & Company 
Sol Harris & Company 
Harris-Brown Co., Inc. 
W. G. Harris 
R. L. Harrison 
Harvester Life Ins. 
Hassler-Texas Co. 
Hawkins Tire & 
Battery Company 
Hawkins Whse. Co. 
H. H. Hawley Co. 
Hayden Mfg. Company 
Haynes, C. P. 
Helpy-Selfy Stores Co, 
Dr. W. E. Herrin 


Co. 


Hesse Env. 
Texas 
Fred E. Hess & Co. 


Co. of 


Higginbotham Millinery 


Company 
Hexter-Rice & Hexter 
Higginbotham-Pearl- 

stone Hdwe. Co. 
Higginbotham-Bailey- 

Logan Company 
Higginbotham--Bartlett 

Company 
Higginbotham Photo. 

v. Company 
Highland Jersey Farm 

Dairy, Inc. 
Highland Park Pharm. 
Hill-Mynatt Co., Inc. 
Hilton Hotel 
Hilton Hotel Barber 

Shop 
W. C. Hixson 
C. E. Hoffman Co. 
Holland, Bartlett, 

Thornton & Chilton 
Hughes & Monroe 
G. J. Hudspeth & Co. 
Huey & Philp Hdw. 


Co. 

Hughes Bros. Mfg. 

Hurst Bros. & Co. 

Ideal Laundry Co., Ine. 

International Travelers 
Assurance Co. 

Interstate Forwarding 
Company 

Investment Finance 
Corp. 

Investment Securities 
Company 

Interurban Cafe 

Industrial Ins. 

Gilbert H. Irish 

D. L. Irwin Co. 

J. A. Irwin 

A. A. Jackson 

Jackson-Stephens Co. 

Jalonick Appliance Co. 

I. Jalonick 

Jamieson Film Co. 

Janelli Adv. Service 

C. A. Jay 

Jefferson Bank & 
Trust Company 

Jenkins, Cobb & 
Massey Lumber 

F. G. Jester 

Earl Jones 

John T. & Jesse Jones 

Johnson, F. A. 

Johnston Ptg. 
/O. 

Jolesch Shoe Company 

Joseph’s Cafe 

Joyce & Alexander 

W. H. Julian 

E. M. Kahn & Co. 

Harry Kahn Plumbing 
o0., Ine. 

W. J. Kain 

Kaplan-Cohen Co. 

Keeling Ins. Agency 

Ridgell Keller 

John A. Kettle 

Edwin J. Kiest 

Kingsbury Brokerage 
Company 

Kinnison Brothers 

Kirkpt *trick-Taompson 
Company 

Klar & Winterman 

Koch & Fowler 

S. Koenigsberg, 

Anton F. Korn 

Lacy, L. H. Co. 

Fred L. Lake & Co. 

Lakeside Laundry & 
Cleaning Co. 

W. H. Lamkin 

J. L. Lancaster 

Lang Floral & Nursery 
Company 

Lang & Witchell 

Lamar & Whitmore 

La Mode 

Warren Law 

Geo. V. Launey & Co. 

W. J. Lawther Mills 

Leachman’s Laundry & 
Dye Works 

The Leader 

Leader Candy Co. 

J. H. Leech 

Lewis System 

W. D. Liddon 

Louis Lipsitz 
(Estate of) 

Lipsitz Investment Co. 

Leake, Henry, Wozen- 
craft & Frank 

Sam A. Leake 


Co. 


Co. 


Co. 


& Adv. 


Inc. 


Liberty State Bank 

J. W. Lindsley & Co. 

Lingo Lumber Co. 

Linz Brothers 

M. G. Lipscomb 

Locke, Locke, Stroud & 
Randolph 

Lone Star Gas Co. 

Loudermilk-Sparkman 
Co., Ine. 

Louie & Joe’s 
Delicatessen 

Justin McCarty, Inc. 

*. L. McClanahan 

McClellan-Auto Repair 
& Serv. Co. 

E. H. McClure Co. 

McCormick, Bromberg, 
Leftwich & Carring- 
ton 

McCormick & Turner 

Dr. C. N. McGaffey 

John B. McCraw 

William McCraw 

McNeny & McNeny 

McReynolds, Seay & 
Newton 

Allen McWhorter 

M-B Ise Kream 

Magnolia Garage 

Magnolia Pet. Co. 

Maillot & Stewart 

Majestic Theatre 

A. M. Malone 


Maple Lawn Lbr. Co. 
Fred Manget 
Marcy Lee Mfg. Co. 


The Marshall Car 
Wheel & Fndy. Co. 

Z. E. Marvin 

Mason Engraving Co. 

Maury-Cole Company 

Harry I. Maxson 

W. A. Mayer, 
Naturalist 


Mayfair Hotel 

M. M. Mayfield Lum- 
ber Co. 

Prock Mays & Co. 


Me!ba Theater 
Mercantile Nat’l Bank 
Merchants Co-operative 
Adv. Service 
Merchants Fire 
Storage Co. 
Metropolitan 
College 
Metropole Hatters & 
Cleaners 
Metzger Creameries 
Henry S. Miller 
C. R. Miller Mfg. 
P. E. Miller 
Chas H. Mitchell 
Mistletoe Creameries 
N. E. Mittenthal 
Model Brass Mfg. 
Modern Order of 
Praetorians 
Moise & Millis, Inc. 
Moncrief Furnace & 
Mfg. Company 
Montgomery Studios 
P. O’B. Montgomery 
Moore Brothers Elec. 
Company 
Moore’s Grocery 
Moore & Company 


proof 


Business 


Co. 


Co. 


Mocre-DeGrazier Co. 

H. Leslie Moore 

Evan Morgan 

John E. Morr‘ss Motor 
Company 


Morten Milling Co. 


Mosher Steel & Machy 
Co. 

Municipal Engineering 
Company 


The Murray Company 
The Murray Inv. Co. 
Murphy-Bo‘anz Co. 
Mutual Brokerage Co. 
Myers-Noyes & Forrest 
National Bank of 
Commerce 
National Homesite 
Bldg. Corp. 
Neiman-Marcus Co. 
N. O. Nelson Mfg. Co. 
New Idea Battery 
Stores 
G. O. Newman Co. 
Nichols Gillette Trsf. 
& Whse. Co. 





Nichols Brothers 
Robt. Nicholson Seed 


oO. 
North Texas Natl. Bank 
North Texas Transfer 
& Whse. Co. 
Nu-Enamel Paint Go. 


(Continued on page 14) ot 
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PUT WINGS ON YOUR MAIL 


The possibility that the National Air Transport, Inc., may is- 
continue handling air mail between Dallas and Chicago at the expira- 
tion of the present contract has been mentioned. This is not believed 
likely, but that it is a bare possibility is occasion for alarm. Air 
mail is necessary to Dallas. The increasing need for quick commun- 
ication between the Greatest Southwestern market and the northern 
and eastern manufacturing centers can only be filled by the air mail. 
Every merchant, banker and professional man might bring much 
profit to himself and add to the stability of the air mail by studying 
how he may use the air mail to advantage. 


S. W. DAIRY ASSOCIATION IS FORMED 


“The most important event in the development of Texas since 
the establishment of the State Fair,” is the opinion of thousands of 
forward-looking Texans concerning the Southwestern Dairy Asso- 
ciation, incorporated at Austin recently. 


All over the state, in scores of localities, movements are on foot 
looking to the establishment of dairies, creameries, etc., the stock- 
ing of farms with blooded dairy cattle, the importation of pure bred 
bulls, etc. The press of the state, chambers of commerce, county 
agents, A. & M. College representatives and thousands of others are 
active and the activity is growing daily. 


Now comes the Southwestern Dairy Association, ready to work 
with all these agencies and others, to help coordinate the separate 
efforts and to crystallize the whole movement into one well-organized 
educational campaign. 


The Association, it is stated, is a non-profit organization, the 
objects of which are, according to its charter: “To promote, en- 
courage and develop the dairy industry of the Southwest through 
the dissemination of knowledge and the holding of exhibitions and 
shows of dairy cattle, dairy products, dairy and creamery machinery, 
supplies and equipment, etc.” 


At the head of the association are prominent business leaders, 
dairymen, breeders of dairy cattle, manufacturers of dairy equip- 
ment, creamery managers, and representatives of agricultural col- 
leges, regional chambers of commerce, railways, farm journals, etc. 
Membership in the association is open to individuals and repres«n- 
tatives of all lines of business connected with the dairy industry cx 
interested in the movement to make Texas and the Southwesi a 
great dairy region. 


Plans are already on foot to hold the first annual Southwest 
Dairy Show at and in connection with the 1928 State Fair of Texas, 
Oct. 6 to 21, and it is now planned to erect a new and modern Dairy 
Industries Building in Fair Park of sufficient size to house and dis- 
play the exhibits which are sure to be at:racied from all over 
America to an exhib:tion of the importance and magnitude of the 
proposed exposition. 
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l Under Supervision State Insurance Department 
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More Conveniently Located 


BETWEEN THE AMERICAN EXCHANGE BANK BLDG. AND THE MARVIN BLDG. 


at 1409 Main Street 














¢ eee ee ee = 
~The Railroad Building & Loan Associati 
The Raiiroad Building & Loan Association in its progress of expansion has taken this more convenient ground floor loca- 
tion so as to be easier of access to its ever increasing clientele. 
This story of our progress is but a reflection of our yearly financial statements. 
ASSETS 
January 1, 1924 : $ 25,524.58 
January 1, 1926.... ; --. 156,360.61 
| January 1, 1927... sasisscscssrrses SMO tLOeE® 
January 1, 1928......... ik mates -..--. 450,058.86 
April 1, 1928......... ; , ae a ... 550,000.00 
Increase in Asscts Last 15 Months..........0......000..0.e eee 125% 
: Each year our assets increased—each year our progress ws greater and our statement as of Apr:] 1 shows the association 
with an increase of 125% in its assets, as for the last fifteen months. 
Thus the growth of this association finds us deeply appreciative of our staunch clientele and greatly proud of the fact 
that they have made th’s new loca‘ion possible. 
__And we pledge ourselves that in this new home we will giv? even better attention and will continue in our mission of 
building your financial estate or making possible for you the ownership of a home. 
W. M. WHITENTON, 
No Fees At Any Time Active President. 
co) Se ae ee eee 
$15,000,000 AUTHORIZED CAPITAL 
OFFICERS EXECUTIVE COMMITTEE 
Ww, M. WHITENTON, F. S. HARDIN, W. M. WHITENTON, W. G. CRUSH, 
Active President Assistant Secretary Active President Passenger Traffic Manager 
JNO. F. LEHANE, —— J. C. GILBERT, M-K-T Lines 
Vice President HOLLAND, BARTLETT, Vice Pres., Sec.-Treas. 
J. C. GILBERT THORNTON & CHILTON, JACK BEALL, E. D. WINSLOW, 
Vice Pres., Sec.-Treas. General Attorneys President Texas Electric Asst. to Vice President, 
Railway Company M-K-T Lines 


“SAFETY FIRST SAVINGS” 








- 
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What is “Metered Mail”? 


a question is being asked today be- “Metered Mail” can be handled faster than 
cause millions of letters are goingthrough any other class of mail by the Post Office, 
the mails bearing the oval indicia which has _ because it eliminates facing, cancelling and 
replaced adhesive stamps. It represents the routine counting. 


greatest advance in postal methods during “Metered Mail” prevents losses and petty 
the last decade, and is used by thousands of __ thefts in postage. It expedites preparation 
well-known business organizations. and despatch. 


“Metered Mail” is prepaid mail—imprinted “Metered Mail” informs the public that 
by the mailer with a meter authorized bythe —_ you have taken advantage of improved and 
United States Government. faster mail handling. 


A Consulting Service 
Our line of includes d and sealing machines 
for the use of bath Metered and Non- od ron Mail; and sealing and 





stamping machines for the use of adhesive stamps, Government stamped en- 

velopes, and precancelled stamps; also mail tables and sorting equipment. As 
the largest builders of mailing equipment a - world, we offer you the sere 

vices of our mailing specialists upon reque: 





Tue Postrace Meter Company 


Sole Distributors of Pitney-Bowes Mailing Equipment 
751 PACIFIC STREET, STAMFORD, CONN., U. S. A. 


orrices tm ance nD s1G™ COUNTIES 


LL SSN RENIN y 


FRANK W. MASTERS, Branch Manager 
515 Gloyd Building, Kansas City, Mo. 
Telephone No.—Victor 4837 








@ 2413 
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THE 


Dallas Market 


has a large modern 
factory, comparing fa- 
vorably with any in | 
the country devoted to 
the manufacture of 


Show Cases 
and Fixtures 


for the Dry Goods, 
Millinery, Jewelry 
and Drug Trades. 











From Manufacturer direct to you—-at a saving 
in price and freight 


SOUTHERN FOUNTAIN & FIXTURE MFG. CO. 


1900 Cedar Springs Dallas, Texas Phone 7-6098 








(Continued from Page 11) 
Henry Nuss, Book- Schoolar Bird & Co. 


binder Scott Hotel 
Oak Cliff Amusement Gross R. Scruggs (po, 
Corp. S:ars-Roebuck & (o. 


Oak Lawn Pharmacy Seay-Cranfill Co. 
W. J. Odom Sales & Seay & Hall 


Loan Co. Shaw Printing Co. 
Oldham & Sumner Lbr. Elliot Shiel’s Planing 
Company Mill Co. 

Olive & Myers Mfg. Dr. Bedford Shelmire 
Company Shelton, Robert F. 
Olmsted-Kirk Co. The Sherwin William; 

Oriental Art Co. Co. of Texas 


Oriental Laundry Co. Shuttles Bros. & Lew 
Oriental Dyeing & DryShook Rubber Co. 

Cleaning Co. J. R. Shoupe Lbr. Co. 
W. W. Overton & Co. Simms Oil Company 
Geo. W. Owens Lbr. & C. W. Simpson 


Loan Co. Simpson & Cathey 
Padgett-McIntyre Ptg. Sims Letter Company 

Company Skillern & Sons 
Packing House Market W. D. Slaton 

Co., Ine. Slaughter Const. C 
Padgitt Bros. Co. C. C. Slaughter 
Palace Theater Smith Brothers, Inc 
Palmer & Co., Ltd., Harry M. Smith 

E. C. Smith Ice Cream Co. 
Paris Cleaners & Ed C. Smith & Bro. 

Dyers, Inc. Und. Co. 
J. F. Parker Smith-Perry Elec. Co. 
Patullo, George Roy E. Smith Co. 
Paul’s Shoe Store Harrison Smith Co. 
J. B. Payne W. R. C. Smith Pub. 
Paulding Credit Co. Co. 
W. F. Pearson W. M. Smith Elec. Co 


Peaslee Gaulbert Co. J. Fred Smith 
Pearlstone Mill & Elev.J. A. Somerville 
Co. Sonneborn Brothers 
Robert R. Penn Sonnentheil & Co. 
Dr. Pepper Company Southern Ice & 
Perfection Mach. Tool Utilities Co. 
& Die Co. Southern Methodist 
Mrs. E. B. Perkins University 
Perkins Dry Goods Co. Southern Ornamental 
Perry Motor Company Iron Works 
Peter & Moss Southern Rock Island 
L. Phillipson Firm Plow Company 
Phil H. Pierce Co., Inc.Southland Hotel 
E. A. Pierce & Co. Southland Life Ins. 


Pike & Kramer Company 

G. H. Pittman & Bro. Southland Bldg. & 

M. M. Plowman Loan Assn. 

Pollock Paper & .Box The Southwest Clinic 
Company Southwest Cigar Co. 

Potts-Knaur Leather Southwest General 
Company Elec. Supply Co. 

The A. T. Powe!l Co. Southwest Mort. & Inv 

Powell-Johnson Co. Co. 


Practical Drawing Co. Southwest Printing Co 
Prather Cadillac Co. Southwest Wheel & 


Producers Milk Co. Rim Company 
J. S. Pulliam S. W. Advertising 
Progressive Farmer, Agency 
The Southwestern Blue 
Pulliam Transfer & Print Company 
Storage Co. Southwestern Bell 


Purity Ice Cream Co. Telephone Co. 
R. H. B. Garment Co. Southwestern Engrav- 
Railroad Bldg. & Loan ing Company 

Assn. Southwestern Life Ins. 
Robert Ralston & Co. _ Company 


Rankin & McAlpine Southwestern Paper (Co. 


N. L. Rankin Southwestern Victor 
Morelle K. Ratcliffe Dist. Co. 
Adv. Agency — Tilton Millins 


Adair Rembert 


Republic Natl. Bank Banedacd Fixture Co., 


Renfro, Ledbetter & Ine. 

McCombs Standard Spring & 
Ed Reynolds Axle Company 
John W.. Riley Steger Transfer Co. 
John C. & Geo. Robert-Stellmacher & Clark, 

son Ine. 
Robinson-Brewington Leslie A. Stemmons 

Lbr. Co. Don L. Sterling 
Rogers Asbestos Co., R. H. Stewart 

Ine. Stewart Office Sup) ly 
Roos-Freedman-Shayn Co. 

Co. Storm & Curmine: 

Gus Roos Company S udebaker Corp. of 
L. B. Rose Amer. 
Rose Mfg. Co. T. E. Swann 
Rosenbaum Brothers Sullivan’s Transfer & 
Rosenfield Rosen Stor. Co. 

Millinery. Co. Sunset Plumbing C 


J. B. Rucker & Co. Superior Elec. Co. 
Rudolph Grocery Co. Sweet Cap Company, 
Pierre L. Russell, Inc. Ine. 

Russell Realty Co. Lynn P. Talley 


D. A. Ryfle 

Rodgers-Meyers Furn. Tarver, Stee'e & Co., 
Xo. Ine. 

Safety Tire Co. Temple Lumber Co. 

Chas. L. Sanger Tennessee Dairies, |. 

Sanger Bros., Inc. Terrill School 

Schepps-Kleber Baking!erry Brothers 
Company Texas Compress & 

Jack A. Schley Whse. Co. 


The Schoellkopf Co. Texas Drug Co. 














euca 


th 
be 
pl 


Ww 
pl 
st 


or 
ni 































DALLAS 








April, 1928 


Texas Corrugated Box Vermont Marble Co. of 
veo ly Vi wen Withon Inc 
Texas -her Supply Victory-Wuson, : 
Co. eer ys Volk ~~ ~~ - 
Texas Electro Plating William olker 0. 
' Concennes Waldrop Mortgage Co. 
Texas Employers Ins. Walk-Over Boot Shop 
Walraven Company 


Assn. ( 
Te an fee Bureau Ware Sundries Co. 

Cotton Assn. Kalph R. Walker 
Texas Farm & Ranch C. C. Walsh 

Pub. Co. Dr. Chas. H. Warren 


Texas Furniture & Will A. Watkin Co. 
Storage Co. Watson Company 
Texas Hosiery Mills Webers Root Beer Co. 
texas Land & Mori- Webster Grocer Co. 
Sam R. Weems Ins. 


gage Co, 
Texas Oak Flooring Agency 
( Weaver Ornamental 
Texas Paper Company _ Iron Works 
Pexas Publication C. C. Weichsel 
House, Ine. I. H. Weil & Company 
Te Portland Cement “lartin Weiss 
Company Weston Hdw. Company 
Tex Power & Light Wetter Elec. Company 
Company C. W. Wheat & Co. 
1 Press Clipping Whiddon Shoe Store 
Bureau A. M. White Lumber 
Orville Thorp Company 
i. G. Thompson Dr. Edward White 
7 erlawn SanitariumWhite Engraving Co. 
limes Herald Ptg. Co. D. C. Whiteley 
Jake Tipps Walter Whitley 
fitche-Goettinger Co. D. L. Whittle Music 
fitman Egg Co. Company 
I Tobian & Co. Willard Hat Company 
M. A. Tooke Henry M. Winans, 
Trezevant & Cochran M. D. 
Tridex Corporation - M. Wilcox & Co. 
Trinity Lbr, Co. Wilkins Trunk Mfg. 
fiinity Brass & Co. 
Copper Co. A. H. Wilkins 
Trinity Portland Dan Williams 
Cement Co. Wi.iams & Ellis 
Trinity Storage Ware- Williamson & Creer 
house Co. Floyd Willis 
N. C. Tulloss Wilson Building 
Tully's, Ine. Dr. Henry M. Winans 


Union Standard Life Wolff Company 
Ins. Co. Wood & Edwards 
United Fidelity Life F. W. Woolworth Co. 


Ins. Co. John F. Worley 
United Advertising Directory Co. 
Corp. Worsham Buick Co. 
U. S. Coffee & Tea Geo. R. Wright 
Company Wyatt Metal & Boiler 
Universal Bldg. Pro- Works 
ducts Co. The Yates Laundry Co. 


Urbish’s Melrose Drug John L. Young 
Store ‘ . 
Utility Insurance Co. A. Zeese Engraving 

Uvalde Paving Co, Co., Ine. 
J. D. Van Winkle Co, J. F. Zimmerman & 
Vaughan-Hinckley Co. Son 


“TUNE-UP WEEK” 


“Tune-Up Week” dates have been 
set for April 29-May 6 immediately 
preceding “Music Week.” This move- 
ment originated in Dallas and is 
sponsored this year the same as last 
year by the Dallas-Fort Worth Divi- 
sion of the National Piano Tuners 
Association, together with the music 
merchants of both cities, and is en- 
dorsed by the Federated Music Clubs 
of Dallas and by the Music Teachers 
Associations of. Dallas and Fort 
Worth. tf 


_ Clark Burris president and A. M. 
Tyson is secretary of the Piano 
luners Division. It is pointed out 
that were it not for the heavy tim- 
bers used in the frame and the metal 
plate to help hold the strain of 
tightly drawn steel wire, a piano 
would require tuning every time it is 
played, the same as other string in- 
struments, instead of from two to 
four times a year, the frequency sug- 
gested by piano manufacturers, tech- 
—— musicians and others for best 
results, 
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Padgitt > 
Luggage is built to 
stand the hardest usage 


Padgitt Brothers have been 
selling fine luggage for 
over fifty years. 


The acid test of time has 

‘proven conclusively that 
PADGITT LUGGAGE will 
weather the storm of hard 
usage. 


Padgitt Bros. Co. 


1020 Commeree St. 
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face -- a) JHE insistent search for health, recrea- 
Kee Weg) tion and pleasure, as well as escape 
pie ; ‘| from the torrid heat of the summer 


: our Texas people to California, 
ort New Mexico and other highly 
commercialized resort regions and our State pays 
tribute to those sections to the extent of millions 
of dollars annually. 


Yet in the Davis Mountains of West Texas, 
our people have, at their very door, the attrac- 
tions they have been traveling to distant points 
to find. Here, in Texas, are towering mountains, 
with peaks a mile and a half high—yawning 
canyons and deep precipices, ponds and lakes fed 
by the purest mountain spring water—all rival- 
ing in scenic splendor and beauty the best of the 
Colorado Rockies; and a summer and winter 
climate unsurpassed anywhere in the entire 
United States. 


High up in these mountains, at an altitude of 
6,000 feet, is being established the MADERA 
MOUNTAIN CLUB, a development as novel 
as it is alluring—fulfilling a long felt want and 
vital need. 


What The Club Offers 


Already over $150,000 has been expended in 
improvements, to make this hitherto inaccessible 
region available to the people of Texas, and this 
is just the start. A mountain road, nine miles in 
length, has been constructed, extending from the 
Old Spanish Trail up to the Club grounds. A 
commodious Club House and a spacious Lodge, 
modern in all their appointments, an 18-hole 
golf course, tennis courts, hunting and fishing, 
riding horses for grown-ups and burros for 


THE MADERA ) DU 


Higher than Denver ~~ > Ipfautiful 


Incorporated Under the Laws of Texas—No:! for Proft 


i 








The § 


. . V 
are among the developments already in or provided | 


children 
for in the Club plans. The distinctive feature of the Club's | 
plan is the erection of enough cottages of substantial type to | 
provide each member and his family with a dwelling during 
their stay. The cottages are built to insure a maximum of 
comfort, quiet rest and home life and are furnished and equipped 
for light housekeeping. Members pay no rent, as the cottage 
is one of the many fea- 
tures of service covered 
by Club membership. 





Vacation Problem 


Solved 
The problem of where 
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DUNTAIN CLUB 


Aeutiful Davis Mountains of Texas 


1e Outdoor Sports, Recreation and Pleasure. 


i Encoura 
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Lodge 


| > to spend a vacation is frequently a difficult one. The time 
| > and expense involved in a visit of a few weeks at some distant 
V1 resort forces many families to remain at home all summer. 

The business of the head of the family is, at times, compli- 
cated and prevents him getting away at the right time. The 
Madera Mountain Club is easily reached from Dallas in a day 
dF and a half by motor or train. The family can be established 
at the Club and left 
there in perfect safety 
and with every conven- 
ience and comfort. At 
any public resort are al- 
ways to be met a mixed 
crowd of strangers. At 





the Madera Mountain Club will be found the 
best type of Texas citizens and their families— 
insuring safe and delightful social contacts. And 
as the expense is limited to the food the member 
places upon his table, a vacation at the Club will 
cost no more than remaining at home—plus 
transportation out there and back. 
Mrs. T. P. Marshall, Hostess 

Mrs. T. P. Marshall, well-known to Dallas 
epicures as hostess at Top-O-Hill Terrace es- 
tablishments, and as food preparation expert on 
The Dallas News editorial staff, has been ap- 
pointed hostess and caterer of the Madera Moun- 
tain Club this summer. Under her expert guid- 
ance bridge and dance programs will be arranged 
for the entertainment of club guests. Under her 
direction it is possible to promise that the club 
cuisine will be unsurpassed. This is but another 
of the services arranged by club directors for the 
comfort and entertainment of the members. 


A Pleasing Prospect 

We can imagine no finer experience than to 
load the family—all of ’em—in the car and 
drive out, over splendid highways, to this won- 
derful spot for a vacation. In the midst of gor- 
geous scenery as entrancing as you will ever see; 
a climate so cool and bracing in summer as to 
make one forget the intense heat back home; the 
finest of cold mountain spring water, of abso- 
lute purity, and the companionship of the finest 
people on earth. 

Requirements for Membership 

Membership in the Madera Mountain Club is 
restricted to men and women of character and 
standing in their respective communities. Al- 
ready more than 500 representative citizens 
from all sections of the State are members. Full 
particulars of the Club’s plans and require- 
ments for membership may be had upon inquiry. 











INTAIN CLUB 
dplity Union Building 
18950 


‘TEXAS 








A Mountain View 
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Leaders of Industry! 


OW modern is your ma- 

chinery? Perhaps you 
are overlooking some stra- 
tegic opportunity to effect 
a genuine and far-reaching 
economy which might be 
made simply by installing 
some slight electrical im- 
provements. 


America’s greatest business 
men attribute much of their 
success to their policy of 
junking the old the moment 
they find that newer equip- 
ment can do a job better. 


Consult us for information 
on how you ean save time, 
cost and labor in your plant 
by fully utilizing 
ELECTRIC POWER 


Dallas Power & Light Co. 


Interurban Bldg. 











16 National Concerns 


(Continued from page 7) 


Dan T. Moore, 730 Allen Bldg., rep- 
resenting several manufacturers of 
machinery ind electrical equipment. 

National Audit Co., 1624 Alien 
Bldg.; accountants and auditors. 

Newman Art Service, 1616% Pacific 
Ave.; commercial artists. 

Pentex Oil Co., 1621 Kirby Bldg.; 
C. H. Verschoyle, President; Arthur 
P. Dyer, sales manager; State distri- 
butors of Waverly oils and greases. 

Rea! Art Advertising Co., 3312 Ross 
Ave.; advertising. 

Seaboard Life Insurance Co., 718 
Marvin Building; home office, Hous- 
ton, Texas. 

S. R. Sikes Co., 926 Santa Fe Blde.; 
leather belting; home office, Minne- 
apolis, Minnesota; Dallas branch will 
carry complete stocks to serve South- 
west. 

J. B. Simpson, Inc., 1018 Santa Fe 
Bldg.; clothes tailored to order; home 
office, Chicago, Ill.; K. J. Coyne, Dal- 
las branch manager. 

Royal Smith, 602 Wholesale Mer- 
chants Bldg., manufacturers’ agent 
handling line of electrical equipment. 

Southern Fireproofing Co., 332 Al- 
len Building; contractors and en- 
gineers; home office, Atlanta, Ga. 

Southland Supply Co., Inc., 2400 S. 
Harwood St.; plumbing and heating 
supplies; J. J. Fryar, President; b. 
V. Henegar, vice president; Horace 
Thames, secretary. 

Southwest Lumber Co., 1205 South- 
western Life Bldg. 

Southwest Ticket Co., 2105 Jimtown 
Road; Printers of tickets of all kinds; 
D. L. Harrison, manager. 


Taylor Freight Lines Co., chartered 
March 12, $10,000 capital; W. F. Tay- 
lor and A. M. Taylor, incorporators. 


Tennant-Ballard Automobile Wash 
Co., chartered March 29, $10,000 capi- 
tal; F. E. Tennant, Sr., F. E. Tennant, 
Jr,, and Kenneth L. Ballard, incor- 
porators. 

Texas Opalume Sign Co., chartered 
March 23, $20,000 capital; R. E. Fish- 
er, manager; branch of Opalume Sign 
System, Inc., Battle Creek, Mich. 

Texas Signal Co., 917 Kirby Bldg.; 
highway signs, safety and advertis.ng 
signs, street signs, automobile emer- 
gency lights, ete. Edwin F. Thomas, 
president. 

True Silk Hosiery Co., 219 Santa Fe 
Bldg.; wholesale hosiery. 

Victory Battery Co., 111 S. Haskell 
Ave.; wholesale batteries. 

Vineyard Sales & Specialty Co., 1198 
N. Haskell Ave. 

Waterman Brick & Tile Co., 1140 
Athletic Club Bldg.; M. F. Campbell, 
manager; home office, Waskom, Tex- 
as. 

Sam A. Wing Co., 312 Allen Bidg., 
manufacturers agents, representing 
Weber Show Case & Fixture Co., Los 
Angeles, Calif. 

Joe B. Winslett, Inc., chartered 
March 12, $20,000 capital; Joe B 
Winslett and C. T. Bear, incorporators. 
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Fuel and Power 


(Continued from page 10) 


gas in Dallas. The Magnolia Gas 
Company’s pipe lines come to the city 
limits, so industries outside of the 
City are served by either company. 

The Lone Star Company has three 
independent gas lines into Dallas, A 
line from the West connects with 
fields in Shackelford, Stephens, East- 

nd, Palo Pinto and Parker counties. 
\ line from the Northwest connects 
with fields in Wheeler, Clay, Grady 
and Stephens Counties. Another line 
from the North connects with fields 

Garvey, Stephens and Carter 
ounties, 

The Magnolia Gas Company’s line, 
which comes to Dallas from the East, 

ys fields in Texas near the Louisi- 

» line and other fields in Louisiana. 

‘The cost of industrial gas in consid- 
erable quantities ranges from about 
25 per 1,000 cu. ft. down to about 
16, depending upon the quantity 
used. 

The domestic rate averages about 
.75 per 1,000 cu. ft. 

The complete rate schedule of the 
Dallas Gas Company shows rates low 
enough to compete with cheap oil 
and coal, even for moderate demands, 
while large users are offered even 
better inducements. 

It should be remembered that 
natural gas in Dallas, with the con- 
veniences of a modern city and with 
a reliable supply insured by lines 
from independent fields, is worth 
more than it is at isolated points, 
nearer the fields, perhaps, but with 
fewer independent sources of supply. 


Oil, Coal and Lignite 


Nearly one-half of the estimated 
oil reserves of the United States are 
in the Southwest. The production of 
this section in 1926 was: 





Oklahoma 179,272,000 barrels 
Texas .----+.----163,933,000 barrels 
Arkansas : . 59,229,000 barrels 
Louisiana ......-. 22,803,000 barrels 

SD cicikcnsencce 425,237,000 barrels 


_ Prices of fuel oil f. 0. b. Dallas dur- 
ing the last few years have ranged 
from $1.65 to $1.25 per barrel. One 
of the large oil companies quoted 
$1.45 in June, 1927. 

Bituminous and_ semi-anthracite 
coal from Arkansas and Oklahoma 
and lignite from Texas are available 
for industrial purposes in Dallas. 
The following quotations are on slack 
coal containing about 14,000 B. T. U. 
per pound and 6% ash. 


l'rom Bonanza, Ark 
Jenny Lind, Ark. } 


Tahona, Okia. » 3.60 per ton f.o.b. Dallas 
McCurtain, Okla. 

Henryetta, Okla. 3.45 per ton f.o.b. Dallas 
McAlester, Okla. = 

Wilburton, Okla. 3.95 per ton f.o.b. Dallas 


Other points in Okla. 3.70 per ton f.o.b. Dallas 


_ The above prices are based on a 
freight rate of $2.00 per ton. 

Texas lignite is quoted at $2.20 per 
ton f. 0. b. Dallas. There are large 
deposits within 100 miles. The use of 
lignite in the large new power station 
of the Texas Power and Light Com- 








The only Store New Business Furniture 
of its kind Factory Close-Outs 
in Dallas Job Lots—That’s Our Business 


Come and see 


C. L. HALL 


Furniture 
ANY @uantit 
QUANTITY 
2023 Elm 7-6850 
- PAY CASH . ae 
Where You Will Not Credit Costs You Big Office Furniture 
Be Urged To Buy Money Anywhere. Quick Action Prices 
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~ Broadcast the Story 


| 


DALLAS 


Dallas is about to broadcast its great 
story to the world. The general public 
should be as intensely interested in this 
move as our business men. 


Increased buying from Dallas manu- 
facturers and wholesalers and expansion 
of Dallas manufacturing activities will 
mean more wages, more salaries, more 
profits, more income for Dallas people. 


By reason of its many years’ intimate 
relations with the business interests 
of Dallas this bank fully recognizes the 
tremendous benefits of this splendid 
‘program and accords the movement, as 
in the case of all other worthwhile civic 
enterprises, its sympathetic interest and 
active support. 
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safety or service. 


And, since Employers Casualty Com- 
pany is a Texas Company operating 
only in the Southwest, insurance pre- 
miums paid to it remain at home to be 
used in further developing the Great 
Southwest. 


ABILENE 
AMARILLO 
AUSTIN 
BEAUMONT 
BORGER 
BRECKENRIDGE 
CORPUS CHRISTI 
DALLAS 

EL PASO 

FORT WORTH 
HOUSTON 


| The Shield of 








.Protection 


Tire 

Tornado and Hail 
Plate Glass 
lidelity Bonds 
Compensation 
Public Liability 
and Automobile 
Insurance 





cA Gexas (ompany 
Serving the Great 


at Lower Cost 


Employers Casualty Company, by reason 
| of its splendid service facilities and direct 
| economical plan of operation, makes it pos- 
| sible, profitable and convenient for buyers 
of insurance in the Great Southwest to 
secure their protection at home—for a 
lower net cost and without sacrificing 


Employers Casualty Company 


A Stock Company Sharing Profits With Its Policyholders 


KANSAS CITY 
NEW ORLEANS 
OKLAHOMA CITY 
ST. LOUIS 

SAN ANGELO 
SAN ANTONIO 
SHREVEPORT 
TULSA 

TYLER 

WACO 

WICHiTA FALLS 











WE have very desirable office 
| space arranged with warehouse 
| or exhibit space adjacent 

thereto 
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The service 
you buy 
from us is 
based on 
forty years 
of 
experience. 
* * 


Our 
facilities 
unequalled 
in the 


Dallas Transfer & Terminal Warehouse Co. 


| SECOND UNIT, SANTA FE BUILDING DALLAS, TEXAS 
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pany has been mentioned under 


Power. 

Coal suitable for metallurgical coke 
is not mined in commercial quantities 
within the limit of economical trans- 
portation to Dallas. 

Water for Industrial Purposes 

Northeast Texas is well watered by 
the Trinity River, Red River, Brazos 
River and Sabine River, and their 
tributaries. In the Dallas district, 
well water is generally used by cen- 
sumers requiring large amounis. 
Flowing wells from Trinity Sand, 
2400 to 2600 feet deep, supply the 
best well water in Dallas which, after 
treatment by the Zeolite process is 
suitable for textile dyehouses or 
steam boilers. 

Water for industrial purposes is 
available in Dallas from two sources, 
namely: surface water impounded in 
lakes and_ reservoirs, and water 
flowing from artesian wells. 

The principal surface water reser- 
voirs are Bachman Dam, White Rock 
Reservoir, several dams on the Elm 
— of Trinity River, and Lake Dal- 
as. 

Artesian well water comes from a 
depth of about 1000 feet and has 
provided a continuous supply for 
many years. The best wells for in- 
dustrial purposes are about 2600 feet 
deep. 

Both sources of water are used for 
domestic purposes. The — surface 
water when so used is treated with 
iron sulphate and lime to settle out 
all suspended matter, and is then 
chlorinated, Analyses of this water 
indicate a maximum hardness of 5.51 
grains per gallon. As this corres- 
ponds to a relatively soft water no 
further softening is done. 

Two typical chemical analyses of 
the surface water supply after pass- 
ing through the purification process 
are as follows: 


Grains per 

U. S. Gallon 

Organic and Volatile Matter..4.35 0.12 
Retin teen cman 0.19 0.21 
Iron Oxide and Alumina........0.21 0.19 
Magnesium Carbonate ...... ....0.82 0.55 
Calcium Carbonate . veveeeh@ 2.27 
Calcium Sulphate ....... ....1.16 2.29 
Sodium Sulphate : 2.34 2.77 
Sodium Chloride . 1.16 0.87 
Water of Hydration. 0.08 0.15 
Total Solids ................ 12. 45 9.42 


Practically zero hardness may be 
effected satisfactorily and at negli- 
gible cost by either the Zeolite or 
lime and soda processes. 

Water from the artesian wells is 
used in boilers without treatment as 
it forms no dangerous scale. This 
water is used for both domestic and 
industrial purposes in the section of 
Dallas known as Oak Cliff. Two 
analyses of the artesian well water 
taken at different times are given 
below:— 


Crains per 
U.S. = 

Organic and Volatile Matter..6.90 0.5 
Silica 0.72 3. of 
Iron Oxide and A‘ umina 0.20 0.55 
Magnesium Carbonate 0.53 0.41 
Calcium Carbonate .... 0.68 0.51 
Sodium Carbonate ................Trace Trace 
Sodium Bicerbonate ............27.20 20.48 
Sodium Sulphate ....... ....41.40 33.16 
Sodium Chloride ....................18.87 11.55 
Total Solids .......... 96.50 70.23 


The above analyses indicate a high 
sodium content. For some purposes 
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the sodium bicarbonate is objection- 
able. In such cases treatment by 
sulphuric or phosphoric acid is applied 
to remove the large amount of sodium 
salt or convert it into the less ob- 
jectionable forms, such as sodium 
sulphate or sodium phosphate. Good 
results are also obtained by mixing 
the artesian and surface waters. 
There are approximately 100 private 
wells in Dallas. These are used by 
industries, hotels, laundries, office 
buildings, and others. ; ; 

At present water is being supplied 
for industrial purposes for 17%4c per 
thousand gallons. This rate is high 
n comparison with the cost of water 

other parts of the Southwest. 
‘lans are now under way which in- 
volve a $4,000,000 improvement to 
, water supply system as a result 

¢ which new industrial rates ranging 
‘ownward from 10c per thousand 
allons, untreated, have been pre- 
licted. 

The contemplated improvements 
include the conversion of Bachman’s 
Lake into a reservoir of 570,000,000 
eallon capacity, the construction of a 
new pumping station and purifying 
plant having a potential capacity of 
10,000,000 gallons per day, and the 
laying of a 48” main belting the city. 
The present water system has a value 
of $11,500,000 and the additional in- 
vestment contemplated will give 
Dallas a water system which will be 
modern in all respects and provide 
for a growth of the city to twice the 
present population. The present 
pumping plant which is now deliver- 
ing 18,000,000 gallons of water per 
day will be maintained for emergen- 
cies. 


—— O0——_ 


In The Library 


The Library of the Chamber of 
Commerce has received copy of Gin- 
ners Trade Directory of the World 
for 1927-28. This is considered au- 
thority on. the cotton trade. It is 
available to anyone who cares to con- 
sult it at the Library on the second 
floor, Chamber of Commerce Building. 





Index Numbers 
Cost of Building 
Construction 


1913 Costs = 100 
February 1928 


All Other 

' Texas States 
I cee cies: 200.0 203.0 
Brick, Wood 

Frame ............ 197.0 214.3 
Brick, Steel 

Frame py eee 188.0 197.7 
Reinforced 

Concrete ........ 185.0 201.4 
All other 


Construction 191.2 204.1 
—American Appraisal Co. 














No. 15 in a Series of 


“Portraits 


of 


“Prominent 


“Dallasites 


| NORMAN R. CROZIER 
Superintendent of City Schools 


y 7 ee GREATER service is rendered toward the building of a better 
t M4 city than the labor of this man for the education of our young 
| a e) men and women. 4 Memories of school days are best per- 


petuated by photographs. In after years, when responsibilities come, 
photographs bring back sweet memories of the carefree days. 








15021% Elm Street at Akard 


Phone 7-5497 Dallas, Texas 











Like 


4 o'clock tea 


DALLAS ENGINEER can have a boiler 


room as peaceful as after- 


) noon tea. He has an even, 
powerful heat under perfect 
\ control, running more than 
N 1,000 B.t.u.’s per cubic foot. 
\ Dallas gas has such a low 


flame velocity that it fills 
the fire box with nothing 
but a thin, transparent haze 

. pure heat. 


THE DALLAS GAS COMPANY 


Dispensers of Natural Gas 
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Vance K. Miller Co. 


1916 Main Street 
7-6713 


Everything for 
the Office 


Office Furniture 
that 
Builds Prestige 
for 
Your Business 























the Growth of 


Southwest ~ ~ 


Aiding in 
the Great 


HERE progress prevails, there insurance 
is of prime importance, for growth 1s 
impossible without its protection. 


Insurance as represented by policies in the be- 
low listed ‘‘America Fore’ Group of Fire In- 
surance Companies, which is financially the 
strongest fire insurance organization in the 
world, has long taken an active part in the 
development of the Great Southwest. 





To facilitate the underwriting service we offer 
through our local agents in this vast territory, 
we have established a new departmental of- 
fice at 904 Santa Fe Building, Dallas. 


This indicates our faith in the Southwest. 
We hope that an increasing demand for 
‘America Fore’’ insurance aid will show your 
continued faith in us. | 


AMERICAN EAGLE  FIDELITY-PHENIX 


Jhe GONTINENTAL FIRSTAMERICAN 
FIRE INSURANCE COMPANIES 
Eighty Maiden Lane, New York. NY. 


ERNEST STURM,Chairman of the Boards 


PAUL L.HAID,President 


SAN FRANCISCO MONTREAL 


NEW YORK CHICAGO DALLAS 


The “‘America Fore’’ Group of Fire Insurance Companies 




















Dallas, the Pantry Shelf 
of the Southwest 


(Continued from page 9) 


sumption. Four carloads of frijoles, 
800 bags, 100 pounds to the bag, 
were used last year. 


One native Mexican reports that 
he sells about $10 worth of tortillas 
every day to his Dallas customers. 


Five thousand gross of bottled 
bluing was prepared in a Dallas fac- 
tory and shipped to Texas, Oklahoma, 
Arkansas, Louisiana, and New Mex- 
ico. More than a half-million gallons 
of vinegar, grain and apple, made up 
100 cars for exportation from the 
pantry shelf. Apple cider, 50,000 
gallons of it, was made and bottled 
in Dallas last year. Extracts of all 
kinds are prepared and consumed in 
Dallas’ cooking. 


Dallas also has cheese factories, 
and uses only the finest of Dallas 
dairy products in their makings. 


Because Texas is so closely identi- 
fied with the cattle industry, it is 
interesting to note what proportion 
of meat is shipped out for out-of- 
state consumption and what is re- 
tained for local use. 


In particular, however, there is one 
packing house who kills and sells 
only to Dallas customers. Twenty 
other national packing concerns are 
represented here. Four confine their 
trade to Dallas and surrounding ter- 
ritory. 


One of the distributing houses 
kills 2,000 hogs and 2,000 cattle each 
week. Some of this goes to Dallas 
consumers, but the greater portion 
is shipped. The local packing house 
previously referred to, kills 600 hogs 
and 400 cattle each week, and this 
supply is entirely for Dallas trade. 
Sheep and lamb, combined, amount to 
about 500. 


From this industry 30,000 pounds 
of compound are by-producted daily; 
that is, one carload of shortening. 
Seventy-five per cent of this is used 
in Dallas. 


Ten thousand slices of bacon are 
cut each day for Dallas use only 


And here is another instance where 
the word Dallas is placed conspicu- 
ously before the consumer, whether 
he be in the city itself or in Peking. 


It is a long, long story and cannot 
properly be told in less than a volume. 
Dallas, the pantry shelf of the South- 
west! A city that feeds itself. There 
are perhaps dozens of industries 20- 
ing forward prosperously and con- 
structively toward the great task of 
feeding a city. Working toward a 
common goal brings forth the best 
results, and certainly WHAT TEXAS 
MAKES, MAKES TEXAS. 





DALLAS—1928 wholesale business 
amounted to $840,000,000. 


DALLAS—Has a_ metropolitan 
area population of 290,000. 
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The Dairy Show 


“No man who has not kept in close 
touch with the progress of the dairy 
movement now sweeping over Texas 
and the Southwest, has any conception 
of the activity of the campaign nor of 
the care that is being taken every- 
where to insure its complete success,” 
says Harry A. Olmsted, president of 
the State Fair of Texas, which is to 
sponsor the first annual Dairy Show, 
to be held under the auspices of the 
newly organized Southwestern Dairy 
Association, during the 1928 State 
Fair, Oct. 6 to 21. 


“Texas is not ‘going’ into the dairy 
business,” continued Mr. Olmsted, “it 
is GROWING into it—and how? In 
all parts of the state dairy schools 
and short courses in dairying are be- 
ine held and attended by hundreds of 
progressive farmers in each commun- 
ity who give careful attention to the 
subjects discussed by the experts in 
charge. 


“Chambers of Commerce and bank- 
ers in scores of counties are putting 
up the money to finance the establish- 
ment of pure-bred dairy herds on the 
farms of enterprising but conservative 
farmers. Bull circles are _ being 
formed and testing campaigns organ- 
ized everywhere. 


“Dabblers and tinkers are being 
discouraged and only men and women 
with some training and the right met- 
tle are being backed and aided by the 
bankers and business men. 


“Thus, the movement, although 
sweeping in scope, is well in hand 
and continues to be well directed and 
I see no reason why, within the next 
few years, Texas cannot take a place 
at or near the top of the list of the 
great dairying states of America. 


“The directors of the State Fair, 
realizing what the success of this 
movement will mean to the people of 
the state and the Southwest in gen- 
eral, will leave nothing undone to 
bring it about. Our entire organiza- 
tion is working to this end and to 
make the First Annual Southwestern 
Dairy Show not only a perfect picture 
of what already has been accom- 
plished, but a stepping-stone to further 
and higher progress.” 

DALLAS — Financial, commercial 
and industrial center of the South- 
west. 

DALLAS—In 1900 was 
population; 58th 
1920. 


) 86th in 
in 1910, 42nd in 


DALLAS—Leads the world in the 
manufacture of cotton gins. 


_DALLAS—42nd in population but 
15th in wholesale business. 


59D ALLAS—42nd in population but 
«ord in postal receipts. 
59D ALLAS—42nd in population but 
<ord in bank clearings, 


_ DALLAS—Where labor conditions 
are ideal; an open shop city. 





TO EXPRESS QUALITY USE LITHOGRAPHY 
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Dallas Payroll---- 





pie gE Industrial City. 
ha As a chosen Dallas 
*, 40,3 cities of Texas. 
el 
See ve 


We believe in the future of Dalias as an 
That is why we have 
in preference to other 


203 We have one of the most Modern Print- 
ing, Lithographing, Binderies and Manu- 


evr, 3 facturing Plants in the Southwest. We 
3%. 2 also stock a complete line of wood and 


BENNETT PRINTING COMPANY 


DALLAS 


homa. This means 


here. 





oseser™ steel furniture and office supplies. 


We travel 14 men, covering all of Texas, 
Arkansas and Southern half of Okla- 
money within a 
radius of 700 miles of Dallas is spent 


We are not operating a Branch House, 
but our plant is actually located in this 


City. 


Let’s help build Dallas by spending our 


money with Dallas Enterprises. 


Corsicana and Park Avenue 








BENNETT’S BOOKS ARE BETTER 


TEXAS 

















Loans 





On character or collateral at rea- 
sonable rates with “Pay Day” re- 
payment features. 


The Dallas 
Morris Plan Company 


Under the Supervision of the State Banking Department 


1003 Main Street 
Capital $100,000.00 
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Office Phone Res. Phone 
7-5561 3-4613 | 


HENRY NUSS | 
BOOKBINDER 
and 
PAPER RULER 
| Loose Leaf and Binders | 
| 


416 South Ervay, Dallas 








Schoolar, Bird & Company 
| C. H. Scholar, C. P. A., President | 
| George H. Bird, Sec’y & Treas. | 
Established in the Southwest | 
Twenty-two Years 
AUDITS :-: SYSTEMS 
TAX SERVICE 


Santa Fe Building 
Dallas, Texas 














DALLAS advertising stays and 
pays. 


DALLAS—a quality medium for 
quality products. 





seeking locations. 


“ooking and heating. 


It serves you b 


gas company. 





Natural Gas 





Is a True Community 
Builder! 


...AN ASSET TO YOUR TOWN 


Natural Gas usually heads the list of advantages offered by 
most Texas and Oklahoma communities to manufacturers 
Your community growth is largely 
dependent on utilizing to the full this asset of Natural Gas, 
the cheapest industrial fuel available anywhere. Lone Star Gas 
Company takes pleasure in maintaining a type of gas service 
to your community that will make a ceal drawing card. In 
addition to being a community asset, Natural Gas gives you 
the direct advantage of cheap, clean, convenient fuel for 


Lome Star GAS Co. 


® TheLone Star GasCompany 
is a producer, purchaser, 
pipe line transporter and 
wholesaler of natural gas. 
backing 
up the service of your local 





GROWING WITH 
THE GAS COMPANY 
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May Conventions 


The following is a partial list of 
conventions and similar meetings to 
be held in Dallas during the month 
of March: 

May 1—Texas-Louisiana Tariff Bu- 
reau, A. C, Fonda, Santa Fe Building, 
Dallas. 

May 2-5—Southwest Public Service 
Ass’n., E. N. Willis, Slaughter Bidg., 
Dallas, Sec’y. 

May 5—Y. M. C. A. District Indoor 
Baseball meet. 

May 5—State High School Golf 
Tournament, John Fouts, Dallas. 

May 5-7—Salvation Army Congress, 
Texas and South Arkansas, Col. Edwy 
White, c/o Salvation Army, Dallas. 

May 7-10—National Conference on 
City Planning, J. E. Surratt, Kessler 
Plan Ass’n., Dallas. 

May 7-10—Natural Gas Association 
of America, H. C. Morris, Dallas Gas 
Company, Dallas. 

May 8-9—Motion Picture Theatre 
Owners, W. S. Waid, Motion Picture 
Journal, Dallas, Secy. 

May 21—Oklahoma 
Building and Loan Ass’ns. 

May 21-24—U. S. League of Local 
Building and Loan Assn’s., W. C. 
Everett, Empire Bldg. & Loan Ass’n., 
Dallas. 

May 22—State Republican Conven- 
tion, Leonard Withington, Southland 
Life Bldg., Dallas, Secy. 

May 23-25—National Oil Mill Super- 
intendents’ Ass’n., J. E. Sandsberry, 
Oriental Oil Co., Dallas. 

May 24—Interstate Post Graduate 
Medical Tour. 

May 26—Delegates to General Fed- 
eration of Women’s Clubs. Enroute 
to San Antonio meeting. 

May 31-June 2—Texas Bar Associ- 
ation, Carl B. Callaway, Pres., Dallas 
Bar Association, Dallas. 

May 31-June 2—District Judges 
Ass’n. of Texas, Judge J. O. Wood- 
ward, Brownwood, Tex., Pres. 


League of 








Safety Signals 


The Texas Signal Corporation has 
established its main plant in Dallas 
with general offices of the company 
in the Kirby building. Officers of 
the company are all Dallas business 
men, being Edwin F. Thomas, Presi- 
dent, Joe W. Thomas, Vice President, 
T. M. Cain, Secretarv-Treasurer. and 
Thos. Y. Pickett and Dr. Reuben Jack- 
son. Directors. } 

The company manufactures all kinds 
of Reflecto signals for safety purposes 
and distributes and leases signals for 
outdoor advertising devices in con- 
nection with safety. The signai out- 
door advertising displays which they 
manufacture are placed at dangerous 
curves in the roads and tend to ‘arn 
the motorists of the danger in driving 
too rapidly on curves of the roads. 

The Reflecto products include « new 
automatic emergency tail light for 
trucks, trailers and vehicles which does 
not need electricity or other power. 
It reflects the headlights of the car 
which drives towards it and has been 
endorsed by most of the officials 
throughout the United States. 
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OUTDOOR ADVERTISING 





The signal outdoor advertising 
display is five feet in diameter, 
constructed of 14 gauge steel. 

We manufacture, paint, erect 
and maintain them in approved 
locations for advertisers. 

Any automotive vehicle  ap- 
proaching our Safety Signal Dis- 
play, casts the bright glare of their 
headlights on our big twelve-inch 
Ruby Red Glass Reflectors, which 
automatically illuminates the en- 
tire display at night. The com- 
pulsory slow speed necessary at 
a!| dangerous curves and _ intersec- 
tions, permits the motorist ample 
time to read your advertisement 
by day or night. 


TEXAS SIGNAL CO. 
917 KIRBY BLDG. 
DALLAS. 

















Trade Opportunities 

This column of trade oppor- 
tunities is to be a regular 
monthly feature of “Dallas”. 
Names and addresses and fur- 
ther information regarding in- 
quiries will be furnished Cham- 
ber of Commerce members upon 
application to the Chamber’s 
Information Department. 











The Thomas Publishing Co., 461 
Eighth Avenue, New York, publishers 
of Thomas’ Register of American 
Manufacturers, desire local represen- 
tative. Write R. A. Wardrop, mana- 
ger, subscription department. 

Huntington Underwear Co., Hunt- 
ington, West Va., manufacturers of 
children’s cotton bloomers and wom- 
en’s underwear, desire dealer or dis- 
tributor to handle their line and car- 
ry stocks in Dallas for Southwestern 
distribution. 

New York Wheelbarrow Manufac- 
turing Company, 114 North Sixth 
Street, Brooklyn, N. Y., want distribu- 
tor for the Southwest. 

Paul B. Waldin Company, 1044 Bell 
Telephone Building, St. Louis Mo., 
distributor, In-A-Wall burglar proof 
safes, desires district sales manager 
at Dallas calling on chain stores, oil 
companies, retail stores and building 
contractors. 

Metallic Novelty Manufacturing Co., 
133 South Wheeiing Street, Kansas 
City, Mo., want exclusive agent in 
Dallas to handle the sale and distribu- 

















B 5839 


““An Ounce of Precaution ts 
Worth a Ton of Ashes’ 


“MAKE EVERY DAY A 
FIRE PREVENTION 


DAY” 
A. C. Prendergast & Co. 
2-3359 2-6444 2-6445 


A Departmentized Insurance Agency 
REPRESENTING 


The Travelers Insurance Co. 
REPUBLIC BANK BUILDING 




















FIREPROOF WAREHOUSE 
Occupred by 


RY DALLAS TRANSFER ©. 


66,000 square feet of General Office 








and Warehouse Space “ 





exclusively to this building. 









Phone 2-5067 











Convenient to incoming and outgoing freight terminals. 
blocks of another one, and seven blocks of another. 











esas a RRR: = 


New, modern, fireproof building with low insurance rate. 


For space in First and Fourth Units, Apply 
Terminal Building Corporation of Dallas 





AVAILABLE FOR LEASE IN THE FOURTH UNIT OF SANTA FE BUILDING 
The Santa Fe Building is best known business address in Dallas, your logical distributing center. 


Located on Young Street in the wholesale district, and within three blocks of the shopping center. 


Our trackage facilities offer quick service and minimum handling. Served by railroad tracks with switch engine assigned 


Within one block of five of the leading freight terminals, four 


1116 Santa Fe Building 
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Big Stock—New and Used 
OFFICE FURNITURE 


Buy Here 


Save Money 


GOOD DESKS 
GOOD VALUES 
GOOD SERVICE 


Askew 


Office Furniture 
Exchange 


310 North Akard 7-1220 











ATLAS 
Trash Cans 


can be built in special sizes, 
reinforced for extra 
strength if desired, to meet 
the individual require- | 
ments of business firms. | 


_ Atlas Metal Works 
DALLAS 


ae 





| 











| - Photostat Prints — 


Facsimile Copies at Original Size, En- 
larged or Reduced of any Written or | 
Printed Document, Legal and Commer- 
cial Papers, Letters, Drawings, Maps, | 
Ete. JNO. J. JOHNSON 

1912 | N. St. Paul St. 2-6729 ; bbe 4218 








A Complete Banking, Trust and 
Investment Service 


| THE REPUBLIC 
NATIONAL BANK 


: REPUBLIC TRUST & 
SAVINGS BANK 


Dallas, Texas 














tion of a water cooler which they 
manufacture. 

A Chicago firm advise that they 
are interested in communicating with 
manufacturers of high class commod- 
ities thru such distributing channels 
as department stores, tobacco, jewelry 
and similar type retail stores. These 
people maintain a very large sales 
organization and deal only in higher 
type merchandise. They ask—“If you 
know of any product which is not 
selling up to its possibilities, which 
would come within the classes men- 
tioned, we should be happy to discuss 
it with you and the manufacturer— 
and then go into full details.” 

“We handle the sales, the advertis- 
ing, the entire mechanics of distribu- 
tion—leaving the manufacturer free 
to do that which he is_ primarily 
equipped to do-—and that is manufac- 
ture.” 

Any one interested may obtain fur- 
ther details by applying to the Manu- 
facturers’ Association, Chamber of 
Commerce. 


The Mouse and the 
Elephant 


By MERLE THORPE 


Across the luncheon table I asked 
this question of a president of one 
of our great electric corporations the 
other day: 

“Why do you join so many business 
organizations? You are big enough 
to maintain your own research labor- 
atories, your legislative bureaus and 
the hundred and one things that these 
groups carry on for their members. 
You are a member of the Chamber of 
Commerce, the Institute of Account- 
ancy, and a score of others. Why do 
you do it?” 

He hesitated only a moment. Then 
his face lighted: 

“The little mouse which strikes fear 
into the heart of even the biggest 
corporation elephant is ignorant com- 
petition. We can draw a budget and 
chart our course for the coming year 
with a fair degree of certainty. The 
greatest hazard is what an unintelli- 
gent competitor may do. He has it 
in his power to strew debris all over 
the place. 

“By unintelligent, I mean a compet- 
itor who doesn’t know, for example, 
his costs, one who cannot read the 
statistical barometer in anticipating 
the raw material market, the season- 
al and extraordinary sales periods, 
trends of styles, and a hundred other 








We are showing the advanced 
styles of 


SPRING AND SUMMER 
SUITINGS 


§. Koenigsberg, Inc. 


Tailors and Importers 
1806144 MAIN ST. 
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sow Pavrinel 


/ HIGH CLASS PRINTING 

Feaze STEEL DIE EMBOSSING 

COPPER PLATE ENGRAVING 

20/2 BRYAN ST. AT HARWOOD 
DALLAS a 
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Hanway & Williams | 
Jas. L. Hanway 
Insurance in all its branches | 
203 Central Bank Bldg. | 
Phone 2-3822 | 








ZUBER & ZUBER | 


Wholesale Collections 
408 Santa Fe Bldg. 


Established a 
Cc. B. Zuber . Zuber 


Wleeliijpootition 
gear COLLEGE 


DALLAS, TEXA: 

“The School With a Reputation” 
Has Made Good Since 1887 
Absolutely Thorough and Reliable 
A Position for Every Graduate 
Write, Call or Phone for Catalogue. 


FRANK ROGERS 


Photographs for All Purposes 


1304 Elm Street 
Phones: 2-4619; 2-6321 






































405 Santa Fe Bldg. Established 
2-9288 Seven Years 


| 
3 
the service “SS “ 


that puts its hand 
at once on the right employe 


Employers’ Service Bureau 























7-4507 | 


DALLAS 











| JOHN SCHWARZ 
| Phone 2-5708 


DALLAS 
TYPEWRITER & 
SUPPLY CO. 


| Standard and Portable 
Typewriters | 
1519 Commerce St. 7 J 
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items that go to make up the thing 
known as managerial acumen. 

“The uncertainty of what such a 
competitor will do in the lack of this 
knowledge keeps us constantly con- 
cerned. 

“Did you ever play auction bridge 
with a beginner for a partner? Well, 
that’s it. 

“So, whenever there is a trade asso- 
ciation, or a community group which 

e teel is doing real work in breaking 
‘own economic illiteracy and making 

ir competitors more intelligent, we 
ave eager to get in and lend our sup- 

rt in time, work and money.” 

That is one reason for America’s 


med teamwork in business. Not 
ar alone, but an enlightened selfish- 
<s, a generosity on the part of the 

» fellow to help the other to learn 
;e fine strategy of the game. But, 

a nation, we haven’t arrived yet. 
‘here is much to be done. We still 
have among us those men who, be- 
cause human nature is what it is, 
huve square corners and just can’t 
work with the other fellows. ‘Lrue, 
they are gradually eliminating them- 
selves, but not fast enough. Team- 
work, whether on the baseball field 
or in the clothes-pin industry, will 
make for greater prosperity—and for 
more fun—at the same time. 

Congressman Kelly, of Pennsyl- 
vania, recently described the man who 
refuses to play on the community 
team as reminding him of the little 
fellow in the nursery rhyme, who 
said: 


When I am alone, and quite alone, 
I play a game that is all my own; 
I hide myself behind myself, 

And then I try to find myself; 


I hide in the closet where no one can 
see, 


And then I start looking around for 
me. 


In ignorant competition, with its 
half-brother superstition, business, big 
and little, faces a real hazard. Team- 
work is the answer. 








Call Us For a Conference. 


Sales Promotion 


e¥eans om, 


Increased sales and profits. 
More new customers. 


More business from old customers. 
Bringing dead customers back to life. 


Increasing good will. 


Breaking down sales resistance. 


With Our 


Knowledge of.merchandising theory and 


practice 


Knowledge of markets and marketing 


Equipment and expert operators 
Lists of all kinds of prospects 


We Can Be of Real Assistance To 


Any jobber, manufacturer or retailer 
whether he sell a service or a com- 
modity—a tangible or an intangible. 


Phone 2-8168, P. B. X. 


Commercial Printing and 


Letter Service Co. 


918-918 Santa Fe Building 





W. Marion Newman—Kemp S. Burge—Laurence Newman 


Our Business Is Helping Others Increase Sales 
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| Cannon Ball Towel Supply | 


| Company 


2009 Orange St. 


Dallas, Texas 


Everything furnished in the 


Towel Supply Line 


Service Unexcelled Phone 2-2736 


—— | 








| 





_ American Elevators 
sold by 
Hunter-Hayes Co. 


312 Construction Industries | 
Building | 
| 


Manufactured by | 
| American Elevator & Mch. Co. | 


| 
| 


Louisville, Ky. 





Pat C. Miller & Company | 


INVESTMENTS 


| 
| 801 Marvin Bldg. 


We specialize in local Stocks and Bonds | 


Phone 2-7794 | 








President 




















W. E. Callahan, 


W. E. CALLAHAN CON- 
STRUCTION CO. 
E. S. Heyser, 
Vice President 
H. L. Johnson, Sec’y-Treas. 
General Office, 707-8-9 Kirby Bldg. 
Dallas, Texas 
Drainage, Irrigation, Railroad, Levee 
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Anchor Awning Company 


A Penniman Institution 
A Guarantee of Reliability 


Manufactures in Dallas 


Anchor Awnings 


CLARENCE PENNIMAN ALLEN PENNIMAN 
8-4114 3919-21-23 GASTON AVENUE 8-4114 
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THE NEW WHOuwtLSALE MEKUHANTS BUILDING 
Corner Commerce and Poydras 


“The Center of Dallas’ Wholesale 
Activities’ 


The present home of representatives for 
many nationally advertised products 

One entire floor of 10,000 square feet now 
available. Can be easily divided into 1,000 
to 3,000 square feet units. 

Lights, heat, water and fans furnished. 
Lowest insurance rate obtainable in Dallas. 
Excellent elevator service. 


€—j Rates on Application yg 




















MERCHANTS BUILDING CORP. 


D. L. WHITTLE, Vice President-Manager 
Phone 2-5475 


























New Members 


The following new members have 
been added to the Dallas Chamber of 
Commerce during the last month: 

Great National Life Insurance (o., 
304 Dallas National Bank Building, 
Life Insurance. 

The Richmond Co., 606 South Akard, 
Printers. 

Nash-Texas Co., 2205 Live Oak, dis- 
tributors of automobiles. 

Moore Wall Paper and Paint Co., 
417 North Harwood, wall paper and 
paint. 

Otto Delling Floral Co., 2429 Hall 
street, florists. 

B. Y. Boyd, M. D., Lansing Build- 
ing, Healthatorium. 

Packers’ Storage Co., 408-10 North 
Lamar, transfer and storage. 

Murphy Street Sandwich Shop, 110 
Murphy, sandwich shop. 

Sama Fink, 2603 Elm, wall paper 
and paints. 

Pyorrhea and Dental Clinic, 1513% 
Main, dentistry. 

C. D. Hauger Co., 1111 Main, retail 
clothing. 


Goodman’s Cafeteria, 3833 Cedar 
Springs, cafeteria. 

Walstrom Optical Co., 314 Medical 
Arts Building, wholesale optical goods. 


American Machine and Brass Co., 
2234 Live Oak, ornamental brass and 
aluminum castings. 


Dr. W. C. F. Waller, 807 Wilson 
Building, specialist. 

R. E. Buckley Oil Co., 615 South 
Ewing, oils and greases. 


Gas Ice, Inc., 1313 Santa Fe Build- 
ing, manufacturers of dry ice. 

Dr. V. Guggenheim, 1707% Main 
street, physician. 

North Dallas Transfer & Storage 
Co., 2627 Main, transfer and storage. 

Drs. McBride & McBride, 1313 Ath- 
letic Club, physicians. 

Dallas Athletic Club, St. Paul and 
Pacific, athletic club. 

Homestead Life Association, 703 
Dallas National Bank Building, insur- 
ance. 

Texas Public Service Information 
Bureau, 412 Santa Fe, utility informa- 
tion. 

Central Barber Supply Co., $20 
Main, wholesale barber supplies. 

O. F. Grover, 904 Santa Fe Build- 
ing, fire insurance. 

Ketchum, Inc., 1104 Republic Bank 
Building, institutional finance. 

Vineyard Sales and Specialty Co., 
307 Slaughter Building, beverages and 
extracts. 

Southland Supply Co., Inc., 2400 
South Harwood, plumbing and heat- 
ing supplies, wholesale. 

Master Chefs Co., 4032 Commerce, 
food products manufacturing and dis- 
tribution. 

Electrozone Water Co., 111 North 
Carroll, manufacturers drinking water. 
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Keeping Up With 
Busy Dallas 


Fonzie Robertson and Herschel D. 
Smith, Dallas architects, have formed 
a partnership for the joint practice of 
their profession and have offices in 
Republic Bank Building. 





J. M. Howell, well-known furniture 
man of Dallas, has opened a retail 
store at 2702-06 Live Oak street, 
where he will handle a complete line 
of home furnishings. 





James M. Ross was elected presi- 
dent of the newly organized Dallas 
Hairdressers and Cosmeticians’ Asso- 
ciation. 





Sidney G Abbott, manager of the 
University Club of Dallas, has been 

1amed manager of the new Hilton Ho- 
tel at Waco. The hotel will be opened 
in June. 





The Florence Hat Company cele- 
brated its first birthday by increasing 
its capital from $30,000 to $50,000. 


TY. E. Milholland of Dallas was 
chosen 1928 president of the Texas 
Association of Dry Cleaners and 
Dyers. 








Henry K. Maas has been appointed 
vice president and general manager 
of the Morgan Warehouse and Com- 
mercial Company, to succeed the late 
Sam T. Morgan. Mr. Maas has been 
with the company for twenty-five 
years. 





FE. J. Coyne will be manager of the 
new Dallas branch of J. B. Simpson, 
Inc., tailors, of Chicago and Detroit. 





J. L. BURGESS L. E. BURGESS 
| M. N. CHRESTMAN O. D. BRUNDIDGE 
| O. A. FOUNTAIN H. A. BATEMAN 
| L. EB. ELLIOTT W. H. WHITE 


BURGESS, BURGESS, 
CHRESTMAN & 
BRUNDIDGE 


Attorneys 


1106-1112 Southwestern Life 
Bldg. 
General Civil Practice 


Specialties— 
Corporations, Insurance, Machinery and 
Real Estate Practice. 











FRED L. LAKE & CO., Inc. | 
RUBBER STAMPS 
CONVENTION BADGES “ 


‘ify” 
STENCILS—SEALS 
1015 Elm 8t., Dallas 
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“By Their Fruits---” 


A printer can rarely raise his worth 
in another’s eye by words of self- 
eulogy, printed or spoken. 





















Real merit speaks through accom- 
plishment. The printed product, it- 
self, best reveals the character of 
service. 


The Boyd Printing Co. 


is well content to rest its plea for ex- 
cellence on the standing of the clients 
being served, and on its faithful en- 
deavors in their behalf. 

















WHEN BUYbNG REAL ESTATE 
HAVE YOUR TITLE GUARANTEED BY: 


STEWART 


Title =e 


Be Protected with 
Ca leleme) eles oe 


IN TERNATI ONAL 


Dallas 
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om For EVERY LINE OF BU SINESS ~ 


peo OF ANY SIZE DESIRED 


PLAIN OR PRINTED 


HESSE ENVELOPE COMPANY or Texas - DALtas 
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BWNBBR Dallas 








ee Mailing 














Use the 
Mails Co 
Sales Letter 
Copy Multi- 
Increase UW graphing 
| Your Seles | : Addressing 


New Type for 
Every Job 


Phone 7-6538 1916-A Main St. 








Skylights, 
Sheet Metal 
Contractors. 

7-3532 


L Smith & <hr J 











Couch Armature Works | 


Electric Motor Specialists | 


Rewind, Rebuild and Repair 
Power Motors and Generators 


Griffin & Camp Phone 2-4775 








HARRY BENNETT 


(Successor to RAYMOND STUDIO) | 
| Commercial Photography 


2108 McKinney Ave. Phone 17-5171 
| We photograph anything anytime 


| 








Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 








S. L. Ewing 
Company 
TYPEWRITERS 
1606 Commerce 
2-3026 Dallas! 














For advertising rates in DALLAS 
phone 2-5425. 


The advertising you read in DAL- 
LAS. is display news that helps to 
meet your needs. 


Sims Letter Company 


© 7.4035 
| pr 


3 


DIRECT 
ADVERTISING 
= 


606 WHOLESALE 
MERCHANTS BLDG. 














WATCHING DALLAS GROW | 


Month by month, in this column, will be recorded the growth of 
Dallas as shown by the available statistical information. 


BANK CLEARINGS 












1927 
JANUALY  ....-22....-2neceeeeeeeeeeenee2295992,906.46 
February . 196,745,819.83 
March ...... ma . 220,543,122.81 
April . 200,626,627.89 
May 192,025,092.80 
See 190,192,864.47 


July ..... . : . 182,591,715.82 










August ........... 192,633,168.78 
September ..... 255,592,042.29 
October ; . 284,698,815.71 
November 259,541,248.42 
BIN aisnciccpnccennmcsasscnmates 240,808,716.72 

EN oiccntrensiceesediceonnalldl $2,645,992,040.40 

BUILDING PERMITS 
1927 

NDT Se catsecs Sigiicccnmtammici $ 412,624 
February -. 528,992 
March .... 1,083,994 
(1. APSE SSR PRN er 576,703 
May 733,423 
BOI Sas atitinecccosmnveebensensiasnien 1,466,225 
July ..... . 673,837 
August ...... .- 770,975 
September .............. .. 2,198,659 
October 451,704 
November . 524,932 
IE iis nccnscesdsCambsevusalnccasseniass 52,52 





Total (Dallas proper)............ $9,774,846 


Pee OR ROC LOLA RT 62,479 
February . a 

March 
April 
May . 
June . 
July .... 
August ..... 
September 
October ..... 
November . 
DIMEIININE’ _; sccsteccpetvipusaaceieneaiisesesvecciieesensd 






$229,304,531.28 $223,308,000 $236,596,000 
202,756,886.66 196,631,000 214,275,000 
218,410,753.88 211,214,000 230,033,000 





BANK DEBITS 


1928 1927 1928 


203,980,000 
181,433,000 
188,284,000 
185,981,000 
189,293,000 
243,714,000 
268,064,000 
258,992,000 
269,485,000 


$2,620,377,000 


POSTAL RECEIPTS 


1928 1927 928 

$619,989 $311,033.63 $316,629.65 
584,634 312,651.92 348,879.00 
858,466 336,314.91 339,673.60 

302,316.28 

290,903.21 

308,521.35 

245,918.46 

306,198.75 

333,030.13 

358,282.32 

327,146.30 

422,787.67 


$3,855,787.93 


TELEPHONES 


1928 1927 1928 

64,881 65,198 67,143 
65,021 65,547 67,347 
65,532 65,854 67,697 





66,859 
67,035 











HOME OFFICE: DALLAS 
Our Health and Accident policies pro- 
vide $5,000.00 for accidental death and 
guarantee a monthly income to policy 
holders disabled by sickness or accident. 
Special policies for business and profes- 
sional men at very attractive rates. 
Nearly a quarter cf a century of un- 
| excelled insurance service—over $1,800,- 
000.00 paid in benefits. 


ITA 


INTERNATIONAL TRAVELERS 
ASSURANCE COMPANY 
Price Cross, Pres. Ben Haughton, Sec’y 
Dallas, Texas 


MARTIN STATIONERY CO. 


| 

| 

| Legal Blanks, Office Specialties 
Printing, Embossing 


We Make Rubber Stamps | 














| 
| 112 POYDRAS ST. Phone 2-1952 | 














/PRESCRIPTION PHARMACY 





Prescriptions and Sick Room 
Supplies Only 
Phone 2-5445, Pacific and Ervay 
DALLAS, TEXAS 

















| ADVERTISE IN DALLAS 
if you want to reach the heav- 
| iest buying power in the city. 
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RAGE BANS _| 
* VW 2 AWS 






































April, 1928 




















< 
| 
| 
| 







. 


oe | ' @ Den, 
\ 


» 





Call ¥y Number 


To Obtain the Fastest Long Distance Service 


To Complete Any Long Distance Call It Is Necessary for the Operator 
to Obtain in Some Manner the Telephone Number of the Firm 
or Individual You Are Calling 


If You Know the Number 


When you give the operator the number of 
the party you are calling, she has all the in- 
formation necessary, so she asks you to hold 
the line,and proceeds to establish the con- 
nection. An attempt is made to complete 
the call immediately unless it should happen 
that all of the circuits to the point called 
are in use... When you give the operator 
the number of the party you are calling you 
are assured the fastest possible service. 











If You Don’t Know the Number 


When you can not give the number of the 
party you are calling, the operator must 
ask you to hang up while she has the called 
number looked up in a directory, and it 
is usually necessary to call the distant city 
to secure the telephone number ¢ ¢ ¢ this 
interferes with the operator in giving you 
the fastest possible service. 





Like a Local Call 


To obtain the quickest Long Distance service you should be able to furnish 
the operator the number of the party you are calling on every class of Long 
Distance calls. If you are willing to talk to anyone who answers for the num- 
ber you are calling you will get a lower rate’ » this is called Station-toStation 
service, but for speed on any type of call give the operator the number of the 
party you are calling. . 


Ask Us for the Telephone Numbers 
You Frequently Use 


Toassist you in building up a directory of your own for the telephone num- 
bers of people you call in distant towns, call your local Telephone 
Manager and he will see that all such numbers are furnished you. Or send 
him your list by mail and he will gladly furnish you with the necessary 
information. 





































































8th of a series of advertisements 
on the development of engraving 
throughout the ages 


The FRANCS 


Who's origin like the origin of 
the name is lost in obscurity. 











First known as a Confederacy 
assembled to defeat the Rom- 
ans. Out of this mass of 
people emerged the Merovin- 
gian Dynasty which under the 
direction of King Clovis, 
gained great power and 
wealth. 


Unfortunately they were too 
engrossed with war and con- 
quests to preserve their story 
for posterity. Nothing re- 
mains but a few images of 
Notables carved in stone. 


“Your story in pictures 
leaves nothing untold” 


WhiteEngraving©@. 


1111-13 Camp Street 
PALLAS, TEXAS 


Phone 2-3997—7-3997 
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